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effective cleantech start-up 
support: EIT Climate-KIC 
Accelerator

The EIT Climate-KIC Accelerator provides a range of coaching, training 

and matchmaking services for entrepreneurs to prepare them for market, 

customer and investor maturity. 

This includes among others: storytelling and pitch training, business 

modeling and sales, fi nancial planning and fundraising, etc. In addition 

to that, the EIT Climate-KIC Accelerator programme fosters connections 

to investors through specifi c matchmaking and event formats, such as 

venture fairs, demo days or investor dinners. 

The Center for Industry and Sustainability of the Provadis School of 

International Management and Technology AG offers, in cooperation 

with EIT Climate-KIC, an accelerator programme for the topic of climate 

and sustainability. It is fi nanced by the European Institute of Innovation 

and Technology (EIT) and managed in cooperation with selected partners 

from across Europe. This three-stage programme has become a leading 

programme in the world of cleantech.

The EIT Climate KIC Accelerator 2018, 2019 & 2020, delivered by eleven 

partners in eleven European countries and coordinated by Provadis School 

of International Management and Technology AG, had several great suc-

cesses. This brochure presents some exciting success stories of start-

ups which have taken part in our programme.

How the "needs-oriented start-up" approach, originating from a 

relevant problem faced by an existing customer, can work is proven 

by a series of testimonials by companies, which received support 

from the Accelerator Programme. All of them have one goal: to help 

make our blue planet a little bit cleaner.

Successful 

start-ups:

a selection

2019
39-79

2020
4-37

2018
81-107

connec-
tions
108-109
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ATLAS AGRO SCIENCE – Won 
the national fi nals of the EIT Food 
Innovation Prize in Bulgaria and 
the votes of the audience!

The bio-tech start-up Atlas Agro Science, which is currently in Stage 3 

of the EIT Climate-KIC Accelerator in Bulgaria, ranked fi rst and received 

5,000 EUR from the prize fund of the fi rst EIT Food Innovation Prizes 

competition in Bulgaria in July 2020. In addition, the team won the 

attention of the audience and scored the highest votes. 

The start-up company qualifi ed for the Grand Final of the competition for 

start-ups in the agri-food chain, which will be held in the fall of this year. In 

the European fi nal, Atlas Agro Science will compete with the winners from 

16 other countries, who will compete for the prize fund of 50,000 EUR.

“The bio-tech start-up Atlas Agro Science is just finalising the 2020 batch 

of the EIT Climate-KIC Accelerator in Bulgaria in Stage 3. Operated by Cleantech 

Bulgaria, it resulted in closing distribution agreements, important product 

development key milestones and gaining international recognition.”



Bulgaria

EIT CLIMATE-KIC 

PARTNER:

Cleantech Bulgaria

Country: Bulgaria

Atlas Agro Science is a start-up company designed to fi nd solutions related 

to the utilisation of renewable bio/waste sources by incorporating circular 

economy principles. Its interdisciplinary team develops a technology making it 

possible to use sludge from the operation of waste water treatment plants as 

a resource and transform it into an ecological plant stimulator that improves 

yield, reduces intake of fertilisers and pesticides and thus enables a more 

sustainable and healthy agriculture production. ATLAS' novel product helps 

make the food system better for people's health and the environment.

www.atlasagro.eu

FACTS & FIGURES START-UP:

Founders: Alexandra Velkova, 

Georgi Beev, Nikolay Mitkov, 

Assoc. Prof. Diyana Dermendzhieva, 

Marina Minkova

Founded in: 2019

Employees: 5
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Alumni

Nasekomo AD – Nasekomo 
signs the largest publicly 
announced early stage AgTech 
deal in Emerging Europe

Bulgarian start-up Nasekomo, alumni of the EIT Climate-KIC Accelera-

tor Bulgaria has raised 4 million EUR to deploy its proprietary robot-

ised insect rearing technology in July 2020. The VC funds Morningside 

Hill and New Vision 3 backed by the Fund of Funds in Bulgaria partici-

pated in the round.

Despite being incorporated only 3 years ago, Nasekomo is already scaling up 

its operating insect rearing facilities. The scale-up will enable Nasekomo to 

implement circular economy on a large scale.

Nasekomo produces premium sustainable insect products for the feed and 

agriculture industries.

“In 2019, Nasekomo was accelerated by the EIT Climate-KIC Accelerator in 

Bulgaria, operated by Cleantech Bulgaria in Stage 3, thanks to which the 

company focused on raising valuation possibilities through validation of a 

proprietary robotised insect rearing technology and reaching out for scalability.”



Bulgaria

EIT CLIMATE-KIC 

PARTNER:

Cleantech Bulgaria

Country: Bulgaria

Nasekomo is an AgTech company producing an alternative protein from 

insects for animal feed. By feeding insects with local agricultural by-

products, it contributes to creating an environmentally positive local loop. 

Nasekomo’s proprietary robotised insect rearing technology and selective 

breeding programmes will enable the company to produce at large scale 

premium insect protein meal at a competitive price to supply European 

markets.

https://nasekomo.life/

FACTS & FIGURES START-UP:

Founders: Xavier Marcenac, 

Olga Marcenac, Marc Bolard

Founded in: 2017

Employees: 18
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Ascalia – Raises a seed round 
and onboards new clients 

Ascalia is successfully coming to an end of a seed fundraising aimed 

at 1 million EUR, having raised 500,000 EUR from a VC and 100,000 

EUR  from angel investors. 

This marks an important milestone in the company's stage as it brings it 

into the “growth phase”. Thanks to the newly raised funds, Ascalia's team 

will grow to almost double (from 15 to 25) over the course of the next few 

months. The growth is primarily aimed at growing a company presence

across Europe, especially in Central Europe with a focus on the DACH 

region and Italy. The successfully raised funds are a great achievement for 

the company, since the fundraising process started at the beginning of the 

Covid-19 crisis, showing that the company is on a good track. 

At the same time, the company closed two new contracts with clients, one 

in the heavy industry (steel foundry) vertical, another in the wood processing 

vertical. Amid the covid crisis, closing two sales contracts in a struggling 

economy is a success in itself, emphasized further by the fact that one of the 

two contracts is aimed directly at lowering the carbon footprint of a factory. 

This has been a company goal for the past year – fi nding an industrial partner 

willing to test and implement such a system together. Such a system has 

been one of Ascalia’s participation goals in the EIT Climate-KIC RIS Croatia 

Accelerator 2020. Finding a client willing to pay for such a solution overshot 

the planned target.

Overall, everyone at Ascalia is thrilled by how the fi rst three quarters of 

2020 played out, particularly in regard to the situation world-wide. The 

Company has even more ambitious goals set for 2021, so be sure to stay 

informed!

“Participating in the accelerator (for the second time!) allowed us to develop a 

carbon footprint calculator feature and also gave weight to company substance while 

fundraising, leading to a 600,000 EUR investment so far.”

Ascalia helps factories 

increase their effi ciency, 

reduce environmental 

impact and make 

products greener and 

more sustainable.



Croatia

This was Ascalia’s second time in EIT Climate-KIC, this time as Stage 3 

start-up. This year the company is growing further, having hired 3 new 

employees during the accelerator programme and aiming to hire 3-5 more 

by the end of the year. This should bring the company to approx. 20 

employees, out of which 6 are new ones for 2020.

During the accelerator, the company raised 600,000 EUR (500,000 EUR 

from a VC, 100,000 EUR from two angels), and is well on its way to raising 

1 million EUR by end of the year. There are around ten active discussions in 

regard to the remaining 400,000 EUR in the target investment.

Finally, one new client has been signed towards the end of the accelerator, 

which will, among other things, also use the newly developed CO
2
eq calcu-

lator, a capability developed in-house at Ascalia during the accelerator as one 

of the milestones. This allows companies to quantify their losses not only in 

time or money, but also in CO
2
 emitted for no other reason than ineffi ciency, 

putting a face (or better said – number) to the problem.

https://ascalia.io/

EIT CLIMATE-KIC 

PARTNER:

ZICER - Zagreb 

Innovation Centre

Country: Croatia

FACTS & FIGURES START-UP:

Founders: Marin Bek, 

Dejan Strbad

Founded in: 2018

Employees: 20

Important customers: 

Iverpan, Ferro-Preis
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MIRET Eco Sneakers – 
Successfully launched on 
Kickstarter and raised a VC
investment round in 2020 

MIRET is an innovative ecological brand and development company 

for natural fi bres with a focus on sustainable solutions for a super low 

impact on nature. 

In the beginning of 2020, MIRET launched their second generation of eco 

sneakers made from 97% natural materials. The company invested 5 years 

in the development, testing and manufacturing of one of the most ecologi-

cal footwear lines in the world. MIRET is constantly evolving as it creates 

products that are kind to humans as much as they are kind to nature. 

MIRET are ecological unisex sneakers made with 97% natural materials 

which ensure comfort and durability, but most importantly a low impact on 

the environment.

In early March of 2020, MIRET launched a new and upgraded MIRET eco-

logical sneaker on the Kickstarter crowdfunding platform and raised 68,201 

USD. The Kickstarter campaign was supported by backers from all over the 

world. It was severely impacted by the Covid-19 pandemic but was still 

successful. To produce the sneakers, we work closely with partners and 

suppliers from nine EU countries. We managed to overcome all the logistic 

challenges and have delivered the sneakers to our backers by the end of 

August.

In August, we have successfully closed a Seed VC Investment round of 

250,000 EUR with the Fil Rouge Capital VC Fund for further brand and 

project development.

“After bootstrapping the project for 5 years, in 2019 we were selected to participate in 

the EIT Climate-KIC RIS Croatia Accelerator programme. The programme (Stage 2 in 2019 

and Stage 3 in 2020) gave us the confidence to persist, and also gave us the credibility 

for potential customers and investors.”

MIRET is creating 

products that are kind to 

humans as much as they 

are kind to nature.



Croatia

EIT CLIMATE-KIC 

PARTNER:

ZICER - Zagreb 

Innovation Centre

Country: Croatia

MIRET is the EIT Climate-KIC RIS Croatia Accelerator Stage 2 and Stage 3 

participant. Our team consists of 4 full-time employees and 2 freelancers. 

We have raised a total of 430,000 EUR through grants, VC investment, Kick-

starter crowdfunding and angel investment.

In 2020, we fi nished the development of our second generation eco sneak-

ers which are 97 % made from natural and sustainable materials. With each 

pair we substitute 1 kg of unsustainable materials in production. So far we've 

sold 1,000 pairs, therefore substituting 1 ton of materials.

https://www.miret.co

FACTS & FIGURES START-UP:

Founders: Hrvoje Boljar, 

Domagoj Boljar

Founded in: 2018

Employees: 4

Important customers: 

E-commerce B2C customers
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The Mighty Kitchen – From 
an idea to your plate in 2 years 
 

The Mighty Kitchen was the National Winner of the 2018 edition of the 

ClimateLaunchpad and participated in both stages of the RIS Accelera-

tor programme. 

During the programme the team met with potential customers and distribu-

tors, conducted interviews, ran tests to improve the texture and taste of the 

product and had blind tests with various focus groups. More specifi cally, 

after having just completed the programme and while concluding their pilot 

testing, the team managed to sign agreements with distributors in order to 

circulate their product in the market by the end of 2020.

“EIT has been a part of the 

Mighty Kitchen journey from 

Day 1. We were the National 

winners of the 2018 Climate-

Launchpad competition and 

are currently participating as 

a Stage 3 start-up in the EIT 

Climate-KIC programme, 

having completed Stage 2 

last year.”

The Mighty Kitchen 

makes chicken without 

the bird. It’s time to 

re-frame the conversa -

tion about quality, 

meaty protein.



Cyprus

EIT CLIMATE-KIC 

PARTNER:

Chrysalis LEAP

Country: Cyprus

The Mighty Kitchen is a food technology company using data modelling 

and biochemistry to make delicious, fi brous, plant-based poultry products 

and ingredients.

By using raw materials with superior growth cycles and far less waste, they 

are able to minimise waste in the protein production process to up to fi fteen 

times less than the traditional method.

https://themightykitchen.com/

FACTS & FIGURES START-UP:

Founders: Louiza Sophocleous, 

Lygia Eleftheriou, George Vou

Founded in: 2019

Employees: 3
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Alumni

PowerUp Fuel Cells – 
Raised 150,000 EUR and wins 
Fukuoka Pitch Award

PowerUp is proud to announce that we raised an external investment 

of 150,000 EUR from an Estonian investment fi rm (who unfortunately 

wants to stay undisclosed until Series A) and participated successfully 

in the Latitude59 Fukuoka pitch competition. 

The investment contract was signed in August and will provide PowerUp 

the funds to further boost its development, produce the fi rst four units and 

ship them out. Thanks to this investment and their network, PowerUp has 

found more beta-testers and potential clients. The fi rst unit will be shipped 

out in October 2020.

For Latitude59, our CEO Ivar Kruusenberg pitched our hydrogen fuel cell 

based electric generator, which is silent, compact, and doesn't require any 

maintenance, making it a revolutionary advancement in the fi eld. It also 

provides about 400W of continuous power while producing 100 % sustain-

able energy. After the pitch, our Head of Marketing Maiko Kiis answered 

the judges' questions about the generator’s safety and its costs compared 

to a traditional diesel engine. Ultimately, Fukuoka’s judges chose our team 

as the Fukuoka Award winner, giving us a round-trip ticket to Fukuoka, a 

year of free access to our co-working space, and free business consultation 

services.

“In the Summer of 2018, 

we took part in the 

CleanTech ForEst master-

class Argumented Nego-

tiations and Sales, where 

we greatly improved our 

skills and techniques 

in negotiations, sales and 

pitch. Besides boosting 

our confi dence in all of 

these areas, the master-

class also made us better 

listeners.”

“EIT Climate-KIC provided us the opportunity to prepare for investor negotiations and 

prepare investor materials in a workshop in Estonia. It was a great workshop that gave 

real-life examples and practical advice, which we implemented and this eventually paid 

off during the negotiations with an investor.”



Estonia

EIT CLIMATE-KIC 

PARTNER:

Cleantech ForEst

Country: Estonia

PowerUP Fuel Cells OÜ is a producer of the best-in-class hydrogen 

fuel cell based electric generators and proton exchange membrane fuel 

cells. The generators have many uses in different industries.

Our development roadmap envisages a full product family of fuel cell based 

electric generators that extend from 200 W up to 15 kW. PowerUP’s goal is 

to replace dirty diesel generators and heavy batteries. Not only do diesel-

powered generators emit pollutants, but they also contribute to noise pollu-

tion.

UP400 is a breakthrough innovation that is more effi cient, zero-emission, com-

pact, silent and has substantially lower total cost of operation. The generator 

has a smart-grid capability – it can be connected with solar panels and wind 

turbines to become energy neutral. These reasons make the UP400 far supe-

rior to diesel-powered or other available generators on the market. We have 

created more than 15 jobs and received 400,000 EUR in funding in total.

www.powerup-tech.com

FACTS & FIGURES START-UP:

Founder: Ivar Kruusenberg

Founded in: 2016

Employees: 15

Important customer: 

Whaleboat



Alumni
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Roofi t.Solar Energy OÜ – 
More than 100 Roofi t.solar BIPV 
roofs installed 

Roofi t.solar is a fast-growing Estonian company that has developed a 

unique metal roofi ng material integrated with monocrystalline silicon 

elements. We have raised 800,000 EUR at the end of 2018 and 1.7 mil-

lion EUR at the end of 2019. And some Grants during 2020: Archimedes 

400,000 EUR and Norway Green ICT 1.3 million EUR. And in next six 

months we plan to raise a round of 6 million EUR. 

The innovative solar roof looks like a traditional steel roof and is electrically 

as powerful as conventional solar panels. Currently, standing seam solar 

panels are produced that are integrated with Ruukki's profi le and fi t well 

with Scandinavian architecture. More than 100 Roofi t.solar roofs have al-

ready been installed, mainly in Estonia, but also in Sweden, Germany, Aus-

tria, Denmark, Poland, Latvia and Norway. Roofi t.solar's new products are 

also suitable for those countries where stone tile imitation roofs are more 

architecturally preferred. In parallel, the development of new products has 

started, which would make it possible to offer a modular steel roof tiles 

similar to a traditional tile roof, as well as click roof panels that would fi t 

perfectly with the so-called Classic profi les.

Roofi t.solar is the fi nalist in the category “The best product” at the 

European Business Awards for the Environment 2020-2021: 

https://ec.europa.eu/environment/awards/fi nalists_2020.html 

“Financial support of 40,000 EUR 

in 2018 and pitching training 

and a very supportive Estonian 

Climate-KIC team.”

It looks beautiful:

● Our roof looks like a 

standard non-solar roof

● Beautiful traditional 

Nordic roof design



Estonia

Roofi t.solar opened its fi rst production building in Tallinn a year ago. Today 

the production area has already been expanded twice. The company plans 

to fully automate the production line and develop the solar roof planning 

software needed for global growth. The new European industries and fac-

tories producing innovative building integrated photovoltaic materials (BIPV) 

will create new jobs. 

The technology created by Roofi t Solar Energy can be licensed and there-

fore new investments are triggered in several regions in Europe to support 

sustainable growth. The new material that combines traditional roofi ng ma-

terial (steel/metal) with solar cells will revolutionize the real estate market on 

a big scale and will make the European solar market more competitive and

innovative. 

European Roofi t Solar Energy technology is market ready and can be mass 

produced. Expanding the market awareness of Roofi t.solar roofs will be next 

years target.

https://roofi t.solar/

FACTS & FIGURES START-UP:

Founders: Andri Jagomägi, 

Kari Maripuu, Raimond Russak, 

Andres Anijalg

Founded in: 2016

Employees: 20

Important customers: 

Private customers in Estonia, 

Sweden, Germany, Austria, 

Poland, Denmark, Latvia 

and Norway

EIT CLIMATE-KIC 

PARTNER:

Cleantech ForEst

Country: Estonia
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Woola – Is reducing e-com-
merce waste by producing 
packaging materials out of 
leftover wool 

2020 has been a crazy year! Building a company in the midst of a global 

crisis is a positive challenge and we have been very busy with it. While 

also being able to win an important award in sustainable technology!

We started lab production of our sheep wool packaging material and com-

pleted a pilot project. We closed our pre-seed funding round from private in-

vestors to fuel our growth. We won the largest sustainable technology start-

up competition in CEE - PowerUP InnoEnergy and were named the EIT Inno

Energy startup of the year. We made pre-sales agreements to customers and 

are now ready to start producing on a large scale. 

“EIT Climate-KIC enabled us to get the 

help of professionals that we needed. 

As a starting company, it is impossible 

to have all competencies in-house. The 

programme connected us to mentors 

and provided financial support to seek 

help from service providers that guided 

us to the right decisions.”



Estonia

Woola was founded in March 2020 with the mission to reduce the plastic 

waste that e-commerce generates. Woola uses leftover sheep wool to 

replace bubble wrap. The team consists of three founders (CEO, Head of 

Product and Head of Sales) and is based in Tallinn, Estonia. Woola closed 

pre-seed funding from private investors in September 2020. 

https://www.woola.io/

FACTS & FIGURES START-UP:

Founders: Anna-Liisa Palatu, 

Jevgeni Širai, Katrin Kabun

Founded in: 2020

Employees: 3

EIT CLIMATE-KIC 

PARTNER:

Cleantech ForEst

Country: Estonia
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Enaleia AMKE – Clean 10 tons 
of marine plastic every month 
and integrate it into the circular 
economy 

During the times of the pandemic and lockdown, we had to make im-

portant decisions on how we will continue our operations. We realized 

we could not add more fi shing boats to our fl eet and we could not add 

more customers for the time being.  

So, what should we do? We focused on the partnership management with 

the fi shermen and the organizations that we were already working with. 

We asked for feedback, specifi cally on what we should improve. This 

process gave us valuable insights that we implemented in our operations 

and it worked. We were able to increase our plastic collection and make 

our partners more satisfi ed, while at the same time we proved that we can 

operate during a pandemic. Thus, at the end of the lockdown, all of our part-

ners prolonged their contracts, and through positive word of mouth, public 

talks, and media exposure, we were able to get three new companies to 

sign with us, out of which two started buying also products from us. At the 

same time, we prolonged our fl eet from 40 boats to 142, cleaning plastic 

from Greece and Italy and getting international exposure and attention. We 

created new jobs during this economic crisis, and most importantly, most 

of our contracts have a duration from three to fi ve years, allowing us to plan 

our next steps with much more safety. 

“The EIT Climate-KIC supported us in multiple ways. First, they supported us to endure 

the economic shock from the pandemic and keep on employing our core team, until we 

were able to sign new bigger contracts. Furthermore, they helped us to experiment with 

R&D and sell our products to companies.”



Greece

When we entered the accelerator programme, we had a team of 4 people 

and an annual turnover of 100,000 EUR. After the lockdown in Greece, 

we were able to improve the quality of our services and this October we 

managed to scale up and have a team of 10 people. In addition, this Sep-

tember we were able to scale our plastic clean up operation to the rest of 

Greece and North Italy and currently we are able to clean 10,000 kgs of 

marine plastic every month which we turn into new products. This plastic 

was collected from the bottom of the sea in fi shing communities, creating 

an impact of 300,000 EUR per month for these areas, through an increase 

of fi sh stocks and reduction of damages to fi shing boats due to fl oating 

plastic in the sea. 

https://enaleia.com/en/homepage/

FACTS & FIGURES START-UP:

Founders: Lefteris Arapakis, 

Maria Maraggou

Founded in: 2016

Employees: 10

Important customers: 

Nestle, La Roche Posay, 

L’Oreal, Pfizer

EIT CLIMATE-KIC 

PARTNER:

 DORA TRACHANA, 

UNI.FUND

Country: Greece
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Inteligg P.C. – SMARTH-PROP: 
The fi rst self-learning and self-
adjusting smart thermostat

SMARTH-PROP, developed by Inteligg P.C., is a self-learning and self-

adjusting smart thermostat system supporting multi-zonal control 

of heating/cooling systems for higher energy savings, up to 40 %, in 

commercial buildings. SMARTH-PROP brings home automation tech-

nologies to a new level by implementing remote control of multi-zonal 

heating/cooling systems via Wi-Fi connected sensors and by employ-

ing Artifi cial Intelligence (AI) algorithms to automate the energy con-

sumption behaviour detection, thermal modelling of a building, energy 

demand prediction and optimisation, as well as Model Predictive Con-

trol techniques to boost the energy savings by optimally controlling 

the heating/cooling systems.

The founders’ dream is to expand in six countries by 2022 and become a 

global player in Smart Cities solutions by 2023. In an effort to bring its smart 

thermostat into the market, the company has major achievements to show 

for in 2020: the completion of the InvestHorizon accelerator and EIT Climate-

KIC RIS Accelerator 2020, the selection into the Smart Pamplona Lab 2020 

programme (Spain) after an international competition, an EU patent (pend-

ing), on-going and planned large-scale pilots in four different EU countries 

(Belgium, Luxembourg, Spain, and Greece), as well as accolades in start-up 

competitions. 

Indicative examples include: Finalist in PowerUp! Challenge 2020 (Greece) 

by InnoEnergy, Semi-fi nalist in MIT Enterprise Forum Greece Startup Com-

petition 2020, Finalist in Cleantech Camp 2020 by InnoEnergy, and selected 

company to proceed to the next round of the on-going EIT Jumpstarter 

(InnoEnergy) competition.

“EIT Climate-KIC pro-

vided not only useful 

coaching towards 

the achievement of 

our milestones in the 

programme, but also 

provided the required 

resources in terms of 

funding to file a Euro-

pean Patent Applica-

tion, manufacture im-

proved prototypes and 

pilot our solution at 

two different sites.”



Greece

Inteligg P.C. is a start-up company established in 2018 aiming to deliver 

intelligent, innovative and sustainable solutions for Smart Cities and Com-

munities. SMARTH-PROP, developed by Inteligg P.C., is the fi rst self-

learning and self-adjusting smart thermostat, which incorporates powerful 

energy saving algorithms based on AI and Model Predictive Control techni-

ques deployed on the Cloud and supports multi-zonal control of heating/

cooling systems in large commercial buildings. These unique features en-

able higher energy savings in buildings by up to 40 % and by dominating our 

beachhead market, i.e., commercial centres and offi ce buildings in Greece, 

BENELUX and Spain, we can save 8.1 TWh of energy per year in the buildings 

sector. The company has already created four new jobs. More jobs are ex-

pected to be created with the release of the product on the market.

https://www.inteligg.com/

FACTS & FIGURES START-UP:

Founders: Christos Ioakeimidis, 

Konstantinos Genikomsakis

Founded in: 2018

Employees: 4

Important customers: 

Omega Group SPRL (BE),

Municipality of Thermi-

Thessaloniki (GR), 

Nestle Hellas (GR),

Protergia (GR)

EIT CLIMATE-KIC 

PARTNER:

DORA TRACHANA, 

UNI.FUND

Country: Greece
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Inbalance grid – Closed a 
950,000 EUR investment round 
for its intelligent and sustainable 
EV charging solution

Inbalance grid closed a 950,000 EUR investment round to develop 

its intelligent electric vehicle charging solutions. Investment was 

joined by a number of investors in the seed round to help the company 

launch its platform. 

Investment was led by Contrarian Ventures, with the majority of investment, 

coming from venture capital fund Koinvesticinis fondas which invests along-

side business angels and other funds. Investors joining the company round 

include Mantas Mikuckas, the cofounder of the fi rst unicorn, Vinted, founded 

in Lithuania, as well as Ernestas Petkevicius, seasoned angel investor. 

Inbalance grid’s business model makes it cost-effective and profi table to 

invest in charging infrastructure while drivers benefi t from a reasonable 

mileage rate. Inbalance grid’s core business is about a scalable end to end 

solution to help businesses, retailers and local communities who want to 

provide electric vehicle charging services and contribute to all-important (and 

gradual) switch from combustion engine vehicles to electric, thus making 

their local environment more sustainable. The charging stations come with 

a modular and customisable design, providing the ability to personalise their 

entire range of charging units by maintaining and promoting your brand iden-

tity. Furthermore, the platform is able to perform intelligent load balancing 

which is the most effi cient method of charging multiple electric vehicles 

without expanding costly grid connection infrastructure. This allows allevia-

ting the local electric grid when it is strained, as well as enables the cus-

tomers to benefi t from participating in the load balancing market.

“Since EIT Climate-KIC is well-known for accelerating the most sustainable start-ups in 

the region, participation at this programme allowed us to highlight the importance of 

Inbalance grid solution.”

“The European Union 

already has ambitious 

plans for EV’s growth. 

However to ensure 

a smooth transition 

from standard cars, we 

need to apply new 

technologies.”



Lithuania

EIT CLIMATE-KIC 

PARTNER:

Startup Highway

Country: Lithuania

Lithuanian company Inbalance grid was founded in 2019 by three

co-founders: Nerijus Šiaulys, Aurimas Pauga and Simonas Stankus. 

In 2020 the company received a 950,000 EUR investment from Venture 

Capital funds and business angels to develop its intelligent electric vehicle 

charging solutions. In the summer of 2020, Inbalance grid started installa-

tions of their smart charging stations at various shopping malls, business 

centers etc. 

Currently, 5 employees are working at the company and it is planned that 

the number will be doubled by the 2021 Q2.

https://www.inbalance.lt/

FACTS & FIGURES START-UP:

Founders: Nerijus Šiaulys, 

Aurimas Pauga,

Simonas Stankus

Founded in: 2019

Employees: 5



Inion software – Inion's photo-
voltaic (PV) plant monitoring and 
management solution attracted 
a 500,000 EUR investment 

With the help of EIT Climate-KIC Inion software has developed a PV 

monitoring and management platform. 

From the hard-coded version v1 the platform was updated to the dynamic 

version v2, where each PV plant installer is able to add new PV plants and 

setup his client connections. This version allows a big number of customer 

connections and has a link to Inions CRM tool. The current system enables 

Inion software growth and expansion to other European markets.

“Firstly – EIT Climate-KIC has provided 

the funds, necessary to cover develop-

ment and equipment cost. Secondly – 

trainings and conferences provided by 

Climate-KIC helped to clarify the mes-

sage that Inion software is bringing to 

the customers and what its environ-

mental impact is.”
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Lithuania

At Inion, we believe, that with our current resources, we can achieve more. 

Our current focus is PV energy generation, where our solutions are helping 

to increase electricity generation from sun. Our team has developed an IoT 

platform, where we can connect various inverters to one monitoring plat-

form. Our studies show that with our system, PV plant owners can generate 

~7 % more energy, which means more green energy for the grid. We also 

have running installations in the industry, where we help to increase perfor-

mance of production machines, and in Lifesciences, where critical infrastruc-

ture is monitored.

This year we have received the seed investment of 500,000 EUR and our 

team has increased from 6 to 12 persons and will continue to grow. With 

our current investment, we are planning to start expanding to other Euro-

pean markets.

https://inionsoftware.com/?lang=en

FACTS & FIGURES START-UP:

Founders: Sarunas Stanaitis, 

Mindaugas Lubys, 

Robertas Janickas

Founded in: 2019

Employees: 12

Important customers: 

Eternia Solar, Green Genius

EIT CLIMATE-KIC 

PARTNER:

Goda Jonaityt

Country: Lithuania
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Molecule Message – Making 
their way through start-ups 
competitions! 

It all started in 2020, when Débora Campos, Ana Vilas Boas and Ricar-

do Garcia entered the 5th edition of EIT Climate-KIC Accelerator, organ-

ised by BGI in Portugal. With a prototype and great energy, this team 

aimed to develop a technology to create new biobased compounds 

from food waste produced in the fruit production and processing busi-

nesses.

BGI has welcomed them to the accelerator programme on the fi rst boot-

camp, that basically consists of a one-week intensive training for their 

business model, with over 50 relevant Portuguese stakeholders, such as 

investors and industry experts. 

Later this team went trought the mentoring programme consisting of eight 

meetings with mentors in the marketing and sales area, that could help 

them not only on improving their brand image but also develop connections 

in Latin America.

Now, being only two years old, the future could not seem brighter, since 

Molecule Message has been a fi nalist and winner of several start-up com-

petitions. Even during the pandemic, Molecule Message, was the winner 

of the EIT Food Innovation Awards in Portugal receiving 5,000 EUR and is 

going directly to the European fi nale. The company was also selected to be 

part of the 2020 programme EIT Food - Empowering Women in Agrifood in 

Portugal. Molecule Message was selected to participate in the SFS Chal-

lenge promoted by MassChallenge Switzerland to pitch for Nestlé and is one 

of the three Portuguese teams selected to represent Portugal at the World 

press Clubs Alliance for Climate in 2020. 

“EIT Climate-KIC programme was fundamental to the growth and implementation of 

AgroGr-IN Tech in the market. The support enabled us to increase the pipeline of poten-

tial customers, establish key partnerships, get our first product MVP and obtain first 

revenues.”

The food waste reuse 

is fundamental for 

the world's future and 

Molecule Message it 

is doing perfectly!



Portugal

After all this success, it looks as if this start-up has come to stay 

and that fruit production companies have now eco-friendly and 

cost-effective solutions for their food waste.

AgroGrIN Tech delivers sustainable solutions for a sustainable world with 

tangible, eco-friendly and cost-effective processes by promoting effi cient 

management of fruit waste and avoiding environmental and economic 

issues. During the past years, Molecule Message has been part of several 

programmes inside EIT namelly: fi nalist of EIT Food Innovation Prize 2019, 

Winner of EIT Food Innovation Prize 2020, alumni fof EIT Food Empowering 

Women in Agrifood 2020. Molecule Message was created in 2019 and has 

currently three employees.

https://agrogrintech.com/

FACTS & FIGURES START-UP:

Founder: Debora Campos     

March 2017: 

The start-up idea creation

“AgroGrIN Tech"

Founded in: 2019

The company established

“Molecule Message” under

the brand “AgroGrIN Tech

Employees: 3 

EIT CLIMATE-KIC 

PARTNER:

Building Global 

Innovations

Country: Portugal
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Sensix – We made 2020 
our best year ever 

Our success story of 2020 is, fi rst of all, a story of how to survive during 

the Covid-19 pandemic, not only as a human, but also as a start-up. 

Speaking of surviving as a start-up, because that’s why we’re here, 

we succeeded to install Sensix’s devices at six schools of which three 

are located in Romania and three in Serbia. So, yes, for us, this is a big 

success, bearing in mind that travelling during the pandemic is very 

different from "normal travelling".

 

Meanwhile, we managed to deploy our web app V2, on which we are still 

working and we are highly motivated to do so, because it looks promising. 

It is also available as an Android TV app, which means it can show Sensix 

dashboards on TV screens. So, we could say that another one of our suc-

cesses of this year is that we appeared on TV.

 

But that’s not all, we designed and prototyped a brand new device which 

measures single-phase electric consumption/production. It will be well 

integrated with our platform and it promises to be more affordable. So, 

that will truly be a success, right?

 

And last, but not least, we were live and alive on our channels, meaning 

blog, LinkedIn, Facebook and Instagram, and we have big plans, like ex-

panding in Europe. Uh, and we really did make it to the news: Lucian, 

Sensix's CEO, gave a live streamed interview for one of the leading busi-

ness and economics news players in Romania, Ziarul Financiar.

“Climate-KIC was the most relevant acceleration programme we ever went through so 

far. It helped us to deeply understand notions about sustainability, CO2 footprint, and 

circular economy. It also helped us with the resources to be able to design and prototype 

our new electricity monitor device.”



Romania

We aim to provide insightful data that outlines potential ineffi ciencies 

and recommends actions that can reduce costs without impacting user 

comfort, thus nudging facility managers towards sustainable energy 

utilisation. A key aspect in order to successfully bring about these climate 

related goals consists in aligning them with clear business-oriented 

objectives, such as lowering operational cost of buildings through effi cient 

HVAC usage. For instance, we apply machine learning algorithms that 

interpret incoming data from our sensors deployed in the building in order 

to accurately predict indoor human occupancy. By knowing the number of 

people in the room we can make targeted recommendations for adapting 

HVAC utilisation accordingly, in order to reduce power costs (e.g. if no-one is 

present in the room) or by increasing or decreasing the temperature based 

on the actual person count.

We build Sensix with the help of the local business community. We are a 

team of 10.

 

https://sensix.io/

FACTS & FIGURES START-UP:

Founders: Lucian Corduneanu, 

Ionut Movil, Radu Mihailescu

Founded in: 2018

Employees: 10

Important customers: 

The municipality (six schools), 

Sports facility and Eco-house 

real-estate developer

EIT CLIMATE-KIC 

PARTNER:

TCCIA, Oeconomica 

Timisiensis (WUT)

Country: Romania
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Cropt – Serbian farmers 
opting for climate-smart sowing 
strategies 

Agriculture is going through a turbulent period as the Fourth Industrial 

Revolution’s effects can already be seen on the fi elds. Satellites, sen-

sors and drones are becoming a part of everyday tools for the farmers 

and new technologies are being used more and more. Now, a commer-

cial system was developed by Cropt, through the support of Climate-

KIC. 

It uses Artifi cial Intelligence and Big Data analytics to optimise the farmer’s 

sowing strategy. By crunching data coming from satellites, soil maps and 

fi eld books, Cropt is able to tell the farmer exactly what crop to plant where 

in order to maximise the profi t, minimise the risk and minimise the ecologi-

cal footprint of the production – all at once.

As the 2020 harvest is slowly coming to an end, farmers have already started 

looking at the next season and the three most technologically advanced Ser-

bian agri-businesses have chosen to place their trust in Cropt’s system. This 

may be considered a ground-breaking moment in the history of agriculture, 

as the most important decision in farming will not be made by a human, but 

by a machine. The system will be in operation on more than 45,000 ha this 

year, where farmers are expecting profi ts as much as 20 % higher than in 

the previous years, while the impact of climate and extreme weather events 

will be at least 30 % lower. Furthermore, using advanced optimisation 

techniques the system lowers the amount of fertilisers applied to the fi elds, 

without compromising the profi t margin. Following the initial success in 

Serbia, Cropt’s plan is to extend its services to the whole of Europe in 2021 

and help farmers "earn more with less".

“The biggest effect of 

climate change is not 

global warming, but

the increased unpre-

dictability of the 

weather. We are 

helping farmers reduce 

their risk through 

climate-resilient sowing 

strategies.” 

“The Cropt’s platform proved to be very environmentally friendly and as such, it received 

funding from Climate-KIC, that allowed the company to grow and offer commercial ser-

vices. This allowed Cropt to provide high-tech solutions to the farmers and contribute to 

both profitability and sustainability.”



Serbia

Humanity is in need of innovative solutions to provide healthy food for

its growing population. Cropt was founded with a clear vision to change 

agriculture, one of the most conservative and least digitised areas of industry.

We believe that using big data and state-of-the-art machine learning algo-

rithms, agriculture can become greener and more profi table at the same 

time, for the welfare of farmers, companies, our society and our planet. 

Climate and ecological impact will play an important role in the years to 

come, especially in the light of the new European Common Agricultural 

Policy, where these aspects will play a crucial role. 

Stakeholders in agriculture are generally becoming more and more aware 

that sustainability is perhaps the biggest challenge, as the yields and profi t 

margins ought to be increased without compromising the ecosystem. For 

this reason, innovative companies like Cropt will be the cornerstone of the 

agriculture's transformation towards the greener future.

www.cropt.ag

FACTS & FIGURES START-UP:

Founders: Oskar Marko

Sanja Brdar

Founded in: 2019

Employees: 5

Important customers: 

Krivaja, Delta

EIT CLIMATE-KIC 

PARTNER:

Startit

Country: Serbia
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Proventus d.o.o., 
the company behind the 
Tomappo app – Gardening 
Rocks!

In 2020 Tomappo’s family of gardeners increased by more than 13,000 

registered users. Together we produce more than 11,000 tons of fresh 

vegetables on more than 300ha of land. Despite all this, 2020 was a 

strange year. 

On the one hand, we’ve seen our plans related to garden centers shatter 

in front of the lockdown, while on the other hand, we had time to prepare 

new, exciting features for our users, both gardening businesses and gar-

deners. Besides garden planning, lots of gardening information and seed 

exchange, we now have a feature for recognition of pests and disease with 

human experts in the loop. With this, we are tackling problem no.1 that our 

users face, beginners and experienced gardeners alike. We’re thus looking 

forward to gardening season 2021!

“EIT Climate-KIC helped us with 

the resources to develop the new 

pest and disease recognition fea-

ture, and grow our user base. 

Mentors also opened some doors, 

leading to new business opportu-

nities and provided us with great 

lessons in the field of B2B and B2C 

advertising.”



Slovenia

Tomappo is a web and mobile application that helps people grow their own 

vegetables. It guides them through the whole gardening season: from soil 

preparation and garden planning to the care of the plants and cooking. With 

the data gathered, Tomappo is the tool for effi cient affi liate marketing of 

gardening related products and services.

Tomappo’s approx. 60,000 registered users reduce CO
2
 emissions by 22,600 

tons each year with their gardening activities. Our mission is to help even 

more people to grow their own tasty and healthy food, contributing to their 

physical and mental health and to the health of the planet by correct and 

reduced use of water and pesticides and reducing CO
2
 emissions with 0 km 

food.

We started at a start-up weekend in 2013 and by 2015, we had grown into 

a company. The app is available in English, German, Italian and Slovenian. 

Tomappo has just reached over 100,000 downloads and is one of the best 

rated apps for gardening. 

www.tomappo.com

FACTS & FIGURES START-UP:

Founders: Bojan Blažica, 

Tilen Blažica, Marko Novak

Founded in: 2015

Employees: 2

Important customer: 

Garden Anna

EIT CLIMATE-KIC 

PARTNER:

CO-NOT

Country: Slovenia
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Agnon – New generation of 
non-polluting, highly effi cient 
wood stoves 

Bulgarian start-up Agnon was the fi rst Bulgarian company to be 

accepted into InnoEnergy Highway® Accelerator.

Today, 2.7 billion people worldwide are still relying on the traditional use 

of solid fuels and heating which generates 40 % of air pollution. The start-up 

company Agnon dared to address this global challenge by creating Gamera – 

a new generation of high-effi ciency, non-polluting wood burning stoves 

that minimize harmful particulate matter emissions. Backed-up by the 

EIT Climate-KIC RIS Accelerator Bulgaria and Eleven Ventures, in 2018 the 

start-up became the fi rst Bulgarian company accepted into the prestigious

InnoEnergy Highway® Accelerator. In 2016, the Bulgarian company received 

funding through the EIT Climate-KIC Accelerator Bulgaria, operated by Cleantech 

Bulgaria. Thanks to the programme, the team of Agnon managed to validate its 

business model, achieve signifi cant improvement in the product features 

and enhance the investor deck. A couple of months later the results started 

to appear as Agnon came into the highlights of distinguished entrepreneurial 

competitions and in 2017 won the national fi nals of the largest sustainable 

energy start-up competition in Central and Eastern Europe – PowerUp! or-

ganised by EIT InnoEnergy. This is how Agnon entered into negotiations with 

InnoEnergy Highway® Accelerator. The start-up company has already signed

an investment agreement of 120,000 EUR and has access to the largest sustain-

able energy business network in Europe. More than 360 international part-

ners, product development and protection support, team building, access to 

international users and external funding sources are just some of the bene-

fi ts to companies accepted in the InnoEnergy Accelerator program. "Thanks 

to InnoEnergy's investment, we will move to mass production and increase 

production capacity 10-fold, and thanks to our partnership with them we will 

be open to the European market. We are honored to be the fi rst company 

funded by InnoEnergy in Bulgaria, which is also a great responsibility and we 

thank Cleantech Bulgaria for trusting us at a very early stage", shares Zhivko 

Stefanov, co-founder of Agnon.

“Agnon was 

accelerated by the 

EIT Climate-KIC RIS 

Accelerator Bulgaria 

in 2016, operated by 

Cleantech Bulgaria. 

Thanks to the pro-

gram, the team of 

Agnon managed to 

validate its business 

model, achieve signi f-

icant improvements in 

the product features 

and enhance the 

investor deck.”

The Bulgarian start-up 

Agnon found a way 

to keep the air pollu-

tion free by inventing 

a new generation of 

wood burning stoves.



Bulgaria

Zhivko Stefanov and Stoyno Kalvachev, who are co-founders of 

Agnon company, are addressing the problem of dirty air through 

the Gamera rocket stove. 

Gamera is a line of products based on the rocket stove technology using  

2-3 times less fuel consumption and emitting 100 times less air pollution. 

The fi rst amateur model was created in 2013. The stove can be connected 

to custom build heated bench (thermal mass) and thus can reduce the use 

of wood two to three times more. It can also work with branches which 

reduces the costs for fuel and labor. The Gamera model is certifi ed with 

89.6 % effi ciency. Agnon is the winner of the ENERGY GLOBE Award 

Bulgaria for 2018. 

Initial situation 

Agnon Ltd. was founded by two friends who were involved in the IT sector 

and decided to quit their jobs and fi nd a solution for the polluted air in cities. 

They moved to their home town and started manufacturing the Gamera 

heater in their garage. Today, Agnon exports to customers in 16 countries.

www.rocketheatergamera.wordpress.com

FACTS & FIGURES START-UP:

Founders: Zhivko Stefanov,

Stoyno Kalvachev

Founded in: 2013

Employees: 1 to 10

Important customers: 

households in 

16 countries accross 

the globe

EIT CLIMATE-KIC 

PARTNER:

Cleantech Bulgaria

Country: Bulgaria
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LAM'ON – Making plastic in 
print 100 % biodegradable for 
a healthier planet

The printing industry doesn't just create paper waste – it uses a whole  

lot of plastic too. Bulgaria-based LAM'ON has come up with a biode-

gradable laminating fi lm that could help eliminate the printing indus-

try's huge – but mostly invisible – plastic problem.

Ever since the EU declared a ban on single use plastics, plastic packaging 

and things like one-use straws, cups and plates have all experienced a popu-

larity nosedive and the search is on for non-plastic or biodegradable alterna-

tives. But while all eyes are on the packaging pollutors, another plastic-fi lled 

industry has been overlooked: print. Currently, a huge amount of print media 

is covered with a layer of plastic fi lm, often things like shiny magazines, 

fl yers and catalogues that end up being thrown away weeks, days or some-

times just a few minutes after they're used. Right now, the fi lm used is 

nearly always petroleum-based plastic. The result is a mixed media – plastic 

and paper stuck together – which is diffi cult, and expensive to separate.

Angela Ivanova and Gergana Stancheva have worked in the printing sector, 

experiencing the problem fi rst hand. They approached Cleantech Bulgaria 

with the idea for an eco-alternative product for the printing industry and they 

were invited to join the Climate Launchpad start-up competition to develop 

it further. This is how LAM'ON was formed and chosen by the jury to be one 

of the fi nalists to represent Bulgaria in the global fi nals. In 2018 Gergana and 

Angela also joined the Journey Programme by EIT Climate-KIC, where they 

advanced signifi cantly in the development of their company and ex panded 

the team in the face of Philip Ublekov (PhD) – a scientist specializing in bio-

polymers. Next, LAM'ON was approved for the EIT Climate-KIC Accelerator 

Bulgaria programme in 2018. Thanks to the programme LAM'ON was fund-

ed with a 15,000 EUR grant and supported through coaching, services and 

mentorship to successfully validate the fi rst prototypes, the business model 

and incorporate the company.

“LAM'ON is a EIT Climate-KIC Launchpad alumni and local finalist and graduated 

the EIT Climate-KIC RIS Accelerator in Bulgaria, Phase 1 stage in 2018.”

Bulgaria-based 

LAM'ON has come up 

with a biodegradable 

laminating fi lm that 

could help eliminate 

the printing industry's 

huge – but mostly 

invisible – plastic 

problem.



Bulgaria

9

LAM'ON has come up with a biodegradable and compostable alter-

native. It looks and feels the same as conventional plastic laminating 

fi lms, can be manufactured using the same machines – and it crucial -

ly costs the same too. The start-up was set up in 2017 by Bulgarian 

en trepreneurs Gergana Stancheva (an illustrator) and Angela Ivanova 

(a photographer) as part of the EU's EIT Climate-KIC Accelerator 

programme – where the founders received initial funding to develop 

their product.

Shortly after graduating the EIT Climate-KIC RIS Accelerator Bulgaria, 

LAM'ON was selected among the global top 10 of Chivas The Venture 

Acceleration competition receiving further funding of 30,000 USD in April 

2018. Currently, the team is negotiating pilot testing of the laminating fi lm 

with the largest Bulgarian printing houses.

http://lam-on.com/

FACTS & FIGURES START-UP:

Founders: Gergana Stancheva, 

Angela Ivanova, Philip Ublekov

Founded in: 2018

Employees: 3

EIT CLIMATE-KIC 

PARTNER:

Cleantech Bulgaria

Country: Bulgaria



44

Ascalia – Using artifi cial intel-
ligence to reduce environmental 
impact of factories 

Ascalia is on a mission to use artifi cial intelligence and Internet of 

Things to reduce the environmental impact of factories and infrastruc-

ture. With Ascalia in the picture, clients are experiencing increased 

effi ciency while keeping the costs down.  

      

“In addition to benefi tting from mentoring and workshops, being part of the 

EIT Climate-KIC Accelerator greatly expanded our visibility and network. This 

led us to new prospects, clients and investors. Because of the exposure 

that Ascalia has received during the six-month program, we successfully 

closed a pre-seed investment round of 165,000 EUR. This was our fi rst fi -

nancing round since our start-up was bootstrapped up until that point. Being 

recognized by the EIT Climate-KIC boosted the investors’ confi dence when 

it came to us, making the fundraising far easier than usual and facilitating 

a good relationship with international investors”, explained Marin Bek, the 

co-founder of Ascalia.

Besides gaining the investment, Ascalia closed the deal with their biggest 

client to date. Iverpan, a Croatian 20 million EUR ARR chipboard processing 

company, is now using Ascalia’s services to optimize its processes. This 

means shortening manufacturing times, cutting down waste and, ultimately, 

reducing the environmental impact per unit of product. Shortly thereafter, 

Ascalia signed the second client. The successful start-up built a digital twin 

of a chemical processing company’s production process, thus ensuring the 

uniformity of the fi nal product and reducing the rate of production defects.

The connection with the German-Croatian Industrial and Trade Chamber that 

was initiated through the programme, is currently navigating Ascalia into 

expand ing into the German market. 

“Ascalia entered the EIT Climate-KIC Accelerator Croatia as a small, young start-up 

with a lot of ambition and few clients. Becoming part of the programme helped us 

structure our growth plan for the following 6 to 12 months. We learned how exactly 

we can reduce and measure the environmental impact.”



13

Croatia

Ascalia's 8 full-time employees are dedicated to innovating the way 

high-end technology interacts with the machinery in the real world. 

Our primary focus (as well as the main value that we offer our clients) 

comes from an easy, non-intrusive way of connecting existing machi-

n ery into our smart factory solution. The collected data is analyzed 

using artifi cial intelligence, resulting in the detailed analytics and opti-

mizations of processes. This leads to the reduction in energy and raw 

material usage, reduction of manufacturing times and overall reduction 

of environmental impact of a factory per unit of a manufactured 

prod uct.

In May 2019, we started the fundraising process and met a number of 

potential investors. We closed a 165,000 EUR private-equity fi nancing round 

in September. Following the investment, the team grew with the addition of 

2 engineers (a control system engineer and machine learning engineer) and 

we are currently in the process of hiring at least 3 new colleagues.

https://ascalia.io 

FACTS & FIGURES START-UP:

Founders: Marin Bek, 

Dejan Strbad

Founded in: 2018

Employees: 8

Important customer: 

Iverpan Ltd.

EIT CLIMATE-KIC 

PARTNER:

ZICER - Zagreb 

Innovation Centre

Country: Croatia
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MIRET – Shoes, invisible 
to nature

MIRET are the most environmentally advanced sneakers in the world. 

The co-founders, brothers Hrvoje and Domagoj Boljar, said it took fi ve 

years to develop ‘the coolest sneaker on the planet’.    

"Having designed and produced sneakers for global luxury brands for 10 

years, we have visited countless leather and footwear factories. We were 

shocked to see the extent of the environmental pollution created by the 

footwear industry. The experience has made us put our knowledge to 

better use and bring forth a product that is both sustainable and respectful 

of nature. In fact, our main inspiration is nature. We use amazing natural 

materials such as hemp, eucalyptus and fl ax”, explained Hrvoje Boljar, the 

co-founder of MIRET. 

The EIT Climate-KIC Accelerator has helped the brothers create a new and 

improved version of the product, meaning that their sneakers are now 98 % 

bio-based. During the course of the programme, they have also secured an 

initial seed investment round of 50,000 EUR, established a subsidiary in the 

United States, gained major national publicity and completed prepping the 

promo materials for a global crowdfunding campaign.

“EIT Climate-KIC provided us with the recognition that we needed. This helped us 

focus even harder on developing our start-up and gave us a boost of new-found en-

ergy and enthusiasm. We met fantastic people, learned important business-growing 

lessons and accelerated our company to a whole new level.”

Step into a better 

future! MIRET shoes 

are beautifully de-

signed and hand 

stitched to impact 

your lifestyle, not 

nature.
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Croatia

MIRET secured 50,000 EUR funding and is currently getting ready 

for a Round A venture capital investment. We have 2 full-time 

employees who have succeeded in enhancing the sustainability 

of the product and gaining new suppliers. 

https://miret.co/

FACTS & FIGURES START-UP:

Founders: Hrvoje Boljar, 

Domagoj Boljar

Founded in: 2018

Employees: 2

Important customer: 

Retail via e-commerce

EIT CLIMATE-KIC 

PARTNER:

ZICER - Zagreb 

Innovation Centre

Country: Croatia



   

48

EkoNest – Eco friendly 
products for living a plastic-
free life

EkoNest was founded in 2018 by Eleni Kazelas and Andrey Voloshin 

and in just a small period of time they have been able to solidify them-

selves in the market and have signed agreements with some important 

and big clients in the local market. 

In 2019 the start-up participated in the Stage 2 of the RIS EIT Climate-KIC 

Accelerator programme and by the end of their contract has managed to 

secure many important clients and gain important product certifi cations.

Whilst being part of the programme the team managed to secured agree-

ments with Four Seasons, Alion Beach Hotel and St. Raphael hotel, three 

of the biggest hotels in Cyprus, stating that the hotels will sell the EkoNest 

branded products in their gift shops. Additionally EkoNest has secured 

agreements with retailers such as S.A Honey & Spice Healthy foods Ltd 

and S.A.N.A Investments Ltd. 

Throughout the programme team EkoNest was able to develop new prod-

ucts, conduct multiple different material testings through an SGS laboratory 

for a variety of products within the EkoNest product line, and they also 

applied for two different product certifi cations (vegan & palm oil free) which 

were granted to them. The team has also presented their journey on a 

Demo Day organised by Chrysalis LEAP on the 11th of September in 

Cyprus. The event was attended by EIT Climate-KIC representatives and 

representatives from the business and industry sectors in Cyprus.

 

With the funding provided to them, they were also able to create the 

EkoNest Website and apply for a European Union Trademark (EUTM) which 

will allow them to further promote and sell their products on a global scale. 

“We were really grateful to be part of the EIT Climate-KIC RIS Accelerator 

programme and learn new skills that helped us with our business and have the 

financial support that allowed us to continue and progress at a faster pace.”

EkoNest is an eco-

product brand that 

develops and distributes

environmentally friendly 

products for domestic 

and commercial use 

with a goal to encou-

rage people and local 

businesses to switch 

to reusable and eco-

friendly items.
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Cyprus

EkoNest is an eco-product brand that develops and distributes 

environmentally friendly products for domestic and commercial 

use. The products are alternatives to plastic and help to prevent 

waste, with the aim of contributing to a clean and healthy planet.

There is a strict production principle for all EkoNest products. 

Each product must have at least two of the three following: 

1) Be compostable or biodegradable 

2) Contain no toxins or harmful ingredients 

3) Made from or of recycled materials, to prevent waste 

    from ending up in landfi lls. 

EkoNest also proudly supports and contributes to the environmental 

conservation organization: Let's Make Cyprus Green. Every purchase helps 

to support their efforts in combating plastic pollution.

https://eko-nest.com/

FACTS & FIGURES START-UP:

Founders: Eleni Kazelas 

and Andrey Voloshin

Founded in: 2018

Employees: 2

Important customers: 

Four Seasons Hotel, 

Alion Beach Hotel and 

St. Raphael Hotel

EIT CLIMATE-KIC 

PARTNER:

Chrysalis LEAP

Country: Cyprus
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EMBIO – Raise the bar 
on the quality of the food 
we consume

EMBIO Diagnostics was founded in 2016 and has successfully com-

plet ed the 2018 Stage 3 RIS Accelerator programme. In the duration of 

the programme, the team traveled to meet with potential customers, 

conducted interviews, ran compliance tests and pilots and had secured 

a paying customer. More specifi cally after having just completed the 

programme and while concluding their pilot testing, the team man-

aged to sign agreements with a large supermarket chain in Greece 

(AB Vassilopoulos) for the sale of its pesticide testing kit.

Having been in the market for over 3 years, having secured many important 

collaborations and meetings with investors and being featured in the local 

press, the start-up was invited to participate in the EIT Awareness Day, organ-

ized in Cyprus in June 2019, and present their journey as an up and coming 

start-up and more specifi cally as a EIT Climate-KIC alumni and a success story. 

EMBIO Diagnostics designs and develops custom based hardware solutions 

and consults as an expert in the biotechnology sector at a global scale.

The start-up offers an inexpensive monitoring biosensor devise (B.EL.D) for 

testing specifi c pesticide residue levels anywhere. The monitoring device is 

portable and easy to use in any location and in any step of food-production 

chain before the fruits and vegetables are consumed. The low cost of each 

analysis allows the monitoring of large number of samples on a daily basis. 

The detection process only takes a few minutes to generate the result 

'Above' or 'Below' the MRL (maximum residue level).

“The beginning part of the EIT Climate-KIC Accelerator programme was vital for the 

further improvement of the services EMBIO will offer with the pesticide detection 

system. We as a team know more about our clients than ever before. Additionally, 

we got an incredible training for the business model canvas.”

EMBIO Diagnostics is a 

science and technology 

company and creator of 

B.EL.D, the fi rst multi-

use handheld chemical 

analyzer that can test 

for pesticides and bacte-

ria in food we consume 

and chemicals in the 

water we drink. 
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Cyprus

EMBIO Diagnostics is a Cyprus based Internet of Things company 

that offers producers/farmers, distributors and supermarkets a 

solution to easily and economically detect any pesticide residue on 

their products. 

EMBIO Diagnosis is a company that develops, manufactures and distrib utes 

biotechnology products, aiming to revolutionize practices and methodologies 

used in academia and the food industry through innovative and advanced 

diagnostic applications. EMBIO has entered the market with food safety 

control products.

B.EL.D users can accurately test several samples of their products and 

analyze them on the spot. With a unique hardware design and a connected 

mobile app it only takes 3 minutes to see the results. 

https://embiodiagnostics.eu/

FACTS & FIGURES START-UP:

Founder: Constantinos Loizou

Founded in: 2016

Employees: 4

EIT CLIMATE-KIC 

PARTNER:

Chrysalis LEAP

Country: Cyprus
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FuseBox – Reducing electricity 
measuring costs

In the business of balancing electricity grid and trading of consumers 

fl exibility, every spent cent counts. The less you spend, the smaller 

amounts of fl exibility you can go after.

Electricity measuring devices are very often an area where one can spend 

thousands of euros.

FuseBox had a goal to lower the cost of measuring devices as low as

possible. Participating in the programme allowed us to focus on that 

problem more than we would have done in any other case. 

As a result we managed to fi nd technology which we had to modify to reach 

our goal. We managed to lower the usual cost ~10 times. Now we can 

approach new client segments and smaller loads of fl exibility than before.

“EIT Climate-KIC gave us the opportunity as a start-up company that in monetary 

terms is struggling from one month to another not to focus on earning money but 

to turn our focus to the problem, which is more relevant, in longer term.”
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Estonia

FuseBox is a team of 6 people and we have gotten 160,000 EUR 

funding in the past years.

FuseBox is a demand response aggregator, focused mainly on SME clients. 

The company is also building an IT and technology sector to manage and 

trade the fl exibility.

http://www.fusebox.enrgy

FACTS & FIGURES START-UP:

Founder: Tarvo Ong

Founded in: 2014

Employees: 6

Important customers: 

Baltic TSOs

EIT CLIMATE-KIC 

PARTNER:

CleantechForest

Country: Estonia
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Suckõrs – Reed straws fi nding 
their way to more and more users

The year 2019 has been highly productive and progressive for team 

Suckõrs and the reed straw production. 

A great step forward early in the year was our own production facility set-up. 

The small shed previously used for production was switched for a suitable 

factory, that enabled us to raise our production, improve machinery usage, 

set up appropriate raw material storages and create better working condi-

tions. 

The production of straws also improved in the means of tools used. We 

were able to duplicate multiple processes and make some threefold more 

effi cient by implementing technologies from both wood and metal industries. 

We also acquired a laser engraver, substituting hot stamp for applying logos 

on straws. Together the steps helped us to raise production capacity to 2000 

straws a day. 

In 2019 we have produced more than 100 000 straws so far. We have sold 

all of them successfully and validated a market far greater than our current 

output, which gives us room and reason for further growth. As of today we 

have had more than 200 B2B clients, many of which we gained by offering 

straws with custom logos, making it highly attractive for marketing materials 

and business gifts. We have also gained additional customers abroad and 

wish to further expand to other European countries. 

We were rewarded as an Environmentally Friendly Enterprise by the Eston-

ian Ministry of Environment, giving us confi rmation about our environmental 

cause.

“The EIT Climate-KIC Accelerator contributed to our success in many ways both in 

terms of knowledge and resources. The local coaches have given us fruitful engineer-

ing connections and aided us in finances. The financial support provided has enabled 

us to invest in raising production capacity.”

Suckõrs is an eco-

innovation start-up 

implementing natural 

materials for commod-

ities manufacturing. 

Our vision is to make 

everyday consumption 

more sustainable by 

providing biodegradable 

products with low en-

vironmental footprint.
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Estonia

Suckõrs is producing reed straws and developing novel reed-based 

materials for commodities and packaging production. The drinking 

straws are 100 % natural, reusable and dishwashable. In both produc-

tion and development we use no synthetic additives and ensure the 

full biodegradability and eco-friendly life cycle of the products. 

We want to help solve the plastic pollution and climate change by providing 

reed-based commodities. Reed is an abundantly available and quickly renew-

able plant, which makes it a highly sustainable raw material. We keep our 

whole production on the island of Saaremaa, in order to contribute to re -

gion al development. 

We have participated in EIT Climate-KIC Accelerator Phase 1, under the 

Estonian umbrella organization Cleantech ForEst. We have a core team of 

4 plus 4 hired full time workers. So far we have raised equity-free fundings 

in total of 33,000 EUR (Estonian Design Awards; Prototron Start-up Compe-

tition; EIT Climate-KIC Accelerator).

https://suckors.com/

FACTS & FIGURES START-UP:

Founders: Mihkel Tamm & 

Grete Riim

Founded in: 2018

Employees: 4

Important customers: 

Bars, restaurants, personalized 

straws for Businesses

EIT CLIMATE-KIC

PARTNER:

Cleantech ForEST

Country: Estonia
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CYRUS PC – Technological 
disruption, awards and invest-
ments

CYRUS PC manufactures hydrogen compressors, which are ideal for 

Hydrogen Refueling Stations (HRS) in residential areas due to their 

zero noise levels (no moving parts). In addition, they are fl exible and 

modular and present low O&M costs, high availability and reliability. 

They can be driven by 100 % renewable energy and they present a low 

environmental impact.

• Technological disruption on clean energy transport (hydrogen) applications

• Pre-commercial prototype has already been developed

• Pre-seed fi nancing for the implementation of go-to-market strategies and

 helping build the foundations of the entrepreneurial ecosystem; external

 investment from a Venture Capital already in place

• Innovation Award on Scientifi c Research to enhance effi ciency and reduce

 carbon footprint of airport transport services using compressed hydrogen

 as a fuel

• National Grants for the next generation product (hydrogen compressor)

“Help was provided to the CYRUS team in the following sectors: 1) Coaching on 

business development, 2) Market survey, 3) Development of a detailed and focused 

business plan, 4) Design of the production line and 5) Completion of certification 

procedures. We also finalized the investment attraction.”

Hydrogen com-

pressors comprise 50 % 

of the total capital and 

O&M costs of hydrogen 

refueling stations for 

vehicles. Conventional 

compressors are quite 

noisy as well and 

cannot be installed in 

urban areas.

CYRUS PC has devel-

oped metal hydride 

hydrogen compressors 

providing solutions 

to the above 

mentioned facts.
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Greece

Transport applications are responsible for 25 % of Greenhoue Gases 

Emissions in Europe. Hydrogen is the most effi cient clean energy 

carrier in this sector. To support this shift towards cleaner energy, 

new infrastructures of Hydrogen Refueling Stations (HRS) are already 

underway. Hydrogen compressors are a key element of these stations, 

accounting for ca. 50 % of their capital costs and over 60 % of their 

O&M costs. 

CYRUS PC has developed and manufactured a new series of Metal 

Hydride Compressors with unique advantages:

• Pressure over 500 bar

• No use of CRMs

• Use of low-grade thermal energy resulting in very low O&M costs

• Potential to operate 100 % driven by renewable energy sources

We have already attracted a 200,000 EUR funding from a venture capital 

(Uni.Fund). Our team comprises 5 highly experienced experts and is a spin-

off of the biggest Research Centre of Greece namely NCSR DEMOKRITOS. 

We are already negotiating with big players in the transport applications 

market to achieve fi rst sales.

www.h2cyrus.eu

FACTS & FIGURES START-UP:

Founders: Emmanouil Zoulias, 

Athanasios Stubos, Emmanuel 

Stamatakis, Georgios Karagiorgis, 

Christodoulos Christodoulou

Founded in: 2019

Employee: 1

Important customers: 

MPREIS, TOYOTA EUROPE, 

Hellenic Petroleum, Motor Oil 

Hellas, Green Energy Centre, 

ITM Power

EIT CLIMATE-KIC

PARTNER:

Athens Center for 

Entrepreneurship and 

Innovation

Country: Greece
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Cogastro – Secures the fi rst 
investment of 170,000 EUR and 
joins 70Ventures Accelerator

After proving a market need and interest from the industry, Cogastro 

attracted the fi rst investment. 

The fi rst investments in the company came from Lithuanian venture capital 

fund 70Ventures and private investor Jos Dikhoff. The investment will be 

dedicated to fi nalizing the pilot version of the product and delivering it to a 

primary group of farms that expressed an interest in it and were keen to 

use it.

“EIT Climate-KIC contributed to the success by helping to define clear KPIs and 

supported the company all along the way towords reaching its goals. This led us 

to idea validation and shaping the product based on the market needs and helped 

to prove the concept to investors in order to get the funding.”
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Lithuania

Cogastro provides core management systems for edible insect farms 

which assures traceability and monitors all farming data in one central 

location. The tool fosters the market of sustainable proteins because 

insects require less land, consume less water and emit less CO
2
 than 

livestock for the same amount of valuable protein.

Offi cially the company was launched in 2019 July and immediately after-

wards received funding. 

The company is founded by Mante Sidlauskaite and currently employs a 

4 people team.

https://cogastro.com/

FACTS & FIGURES START-UP:

Founder: Mante Sidlauskaite

Founded in: 2019

Employees: 5

EIT CLIMATE-KIC 

PARTNER:

Startup Highway 

Country: Lithuania



60

PVcase – Scaling to 48 sales 
contracts by the end of EIT 
Climate-KIC Accelerator programme

PVcase is disrupting the way solar parks are engineered. The unique 

tool automates 3D terrain based solar engineering. 

Since the start of the EIT Climate-KIC Accelerator programme PVcase sales 

channels have exploded and reached a total of 48 paying customers across 

the globe with a total of 568,479 EUR sales revenue. PVcase has become 

a fully sustainable business and currently employs 20 people in Vilnius and 

Kaunas offi ces. Back at the start of EIT Climate-KIC Accelerator we had 11 

employees. In addition to that, PVcase and Imec, a world-leading research 

and development (R&D) company, together developed a prototype software 

which shows best-class results of yield simulations. Going to market is their 

target for the fi rst half of 2020.

“It’s always a good idea to look at your business from the outside, not only to 

track where you are, but to see your progress as well. It is also important to learn 

the development pace. This is relevant for the future assessment. That being said, 

EIT Climate-KIC programme enabled us to see the big picture.”

PVcase is a solar soft-

ware company which 

allows to signifi cantly 

shorten particular de-

signing stages of solar 

power plants by as 

much as 95 %, while at 

the same time, helps to 

increase the amount of 

energy generated 

up to 17 %.
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Lithuania

PVcase was established in 2017 in Kaunas, Lithuania, with the goal 

to disrupt the way solar parks are engineered globally. For next year, 

PVcase had managed to attract 500,000 EUR from two major VC 

companies in the Baltic States.

Eco-dimension problems have an impact on our activity because the solution 

that we provide for EPC companies are decreasing eco-dimension problems 

worldwide and our software enables to improve precision aspect for EPC 

companies and they can save up to 10 % of raw materials (cables and etc.) 

in order to build solar farms.

https://pvcase.com/

FACTS & FIGURES START-UP:

Founder: Deividas Trainavicius

Founded in: 2017

Employees: 20

EIT CLIMATE-KIC 

PARTNER:

Startup Highway

Country: Lithuania
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BeOn Energy – Developed its 
fi rst pilot with Vodafone Portugal

It all started in 2019, when BeOn joined the fourth edition of EIT Clima-

te-KIC Accelerator in Portugal. With already more than 5,000,000,000 

EUR raised and a great portfolio of clients, this team aimed at develo-

ping pilots with corporates and scale up their photovoltaic system for 

home consumers that makes anyone an electricity producer easily and 

with out installation help in the German market.

BGI Accelerator has welcomed them to the Accelerator programme on the 

fi rst bootcamp, that basically consists of a one-week intensive training for 

their business model, with over 50 relevant Portuguese stakeholders. After, 

they were submitted to the BGI Mentoring programme, which consists of 

private mentoring over 8 sessions. BGI chose Peter Holm as their mentor, 

as a member of Provadis, we helped BeOn Energy build up their market 

plan and strategy. 

2019 could not seem brighter, since BeOn Energy has developed a pilot

 and proof of concept with Vodafone Portugal. In July, BeOn installed their 

solar kits at one of Vodafone's stations allowing the station’s supply of energy 

to come from renewable sources connected with it. Also, during this year, 

BeOn Energy solar kit was featured on the Vitrin programme. This program-

me developed by Vodafone Portugal allows start-up's products to be com-

mercialized in a Vodafone online store giving them the possibility to access 

an already established market to introduce their products.

“We were part of EIT Climate-KIC Accelerator in 2019, in stage 3. We enjoyed the 

bootcamps and the private mentoring programme, since they helped us develop 

our strategy to scale up in Germany and go-to-market strategy.”
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Portugal

BeOn Energy is a developer and manufacturer of industry-leading 

microinverters and pioneering plug & play complete solar kits. BeOn 

developed a unique plug-in microinverter unlocking the potential 

to connect a power generating solar panel to an electric socket, just 

like a common electric appliance, in a safe, reliable and simple way. 

BeOn's solar kit is a PV that can be confi gured to generate energy for your 

home in less than 15 minutes. It is a simple to install kit that includes a solar 

panel with 300w with an assembly structure of 3 in 1, for the fl oor, balcony 

and outside wall, with the revolutionary BeOn 'Pluginverter'. 

www.beonenergy.com

FACTS & FIGURES START-UP:

Founder: Rui Beon

Founded in: 2015

Employees: 20

Important customers: 

EDP, Vodafone, Iberdrola, 

Badenova

EIT CLIMATE-KIC 

PARTNER:

Building Global 

Innovators

Country: Portugal
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FuelSave – Raised over 1.4 
million EUR in the fi rst year

It all started in 2018, when FuelSave joined the second edition of 

EIT Climate-KIC Accelerator in Portugal. With a prototype and great 

energy, this team aimed at developing a technology that would 

help trucks save fuel consumption up to 20 % by providing real 

time feedback to the truck driver. 

BGI Accelerator has welcomed them to the Accelerator programme on the 

fi rst bootcamp, that basically consists of a one-week intensive training for 

their business model, with over 50 relevant Portuguese stakeholders. After, 

they were submitted to the BGI Mentoring programme, which consists of 

private mentoring over 8 sessions. BGI chose Benny Kim as their mentor. 

He as a project manager in GreenTown Labs and helped FuelSave build up 

their market plan and strategy. Later that year, this team went through the 

international bootcamp and the second national bootcamp, where they 

focused on their sales and marketing strategy. 

At the end of 2018 FuelSave was incorporated, in Évora, and chosen to 

receive funding under the Alentejo 2020 Incentive System for Research 

and Technological Development. 2019 could not seem brighter, since EDP 

Ventures, committing 500,000 EUR in FuelSave, as well as their expertise 

in helping this start-up succeeded. This commitment led way to other im-

portant private investors, in the fi eld of logistics and transportation, that also 

participated in this fi rst equity round of FuelSave. All in all, after piloting with 

over 100 trucks in different national companies, it looks like this start-up 

has come to stay, and that transportation companies now have an effi cient 

option when it comes to saving fuel and datasets providing key information 

to both management and operations teams.

"The help that we got from EIT Climate-KIC is the network of course, a good mentor 

and also the ability of getting some funds, and the opportunity to meet some inves-

tors and people that are connected to this network and it's amazing!" CEO, António 

Fradique"
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Portugal

FuelSave is a real-time data science company that performs analyses 

for predictive driving optimization. We provide a mobile app that fi ts 

the truck driver’s cockpit and performs everyday training on the job. 

With this technology trucking companies can reduce the fuel consump-

tion and CO
2
 emissions by up to 20 %, increasing effi ciency and envi-

ronmental social responsibility. 

Simultaneously, it provides key information about patterns and different 

variables on fuel consumption, allowing not only to reduce consumption 

but also increase safety. Due to its unique algorithm, this technology has a 

patent application in course. So, we can say it’s a good deal, that combines 

saving CO
2
 emissions and money. 

www.fuelsave.io

FACTS & FIGURES START-UP:

Founder: António Fradique

Founded in: 2018

Employees: 4

Important customers: 

CMTIR, Luís Simões

EIT CLIMATE-KIC 

PARTNER:

Building Global 

Innovators

Country: Portugal
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WINEGRID® – Receives 1.59  
million EUR from Accelerator 
of the European Innovation 
Council (EIC) 

At the present time, WINEGRID® is a smart and innovative solution 

bringing indispensable tool by winemakers and oenologists around the 

world. It includes proprietary sensors installed in the wine production 

vats, real-time digitalization and data collection. 

It all started in 2014, when the company was founded, with a strong techno-

logical and R&D background. WINEGRID® has great energy with a dynamic 

and experienced team. 

The innovative solution aimed at using artifi cial intelligence in a fi ber optic 

sensor system for real-time monitoring of wine properties during winemak-

ing. Simultaneously, the platform provides key wine information about 5 

critical wine parameters in real time: density, temperature, colour, turbidity 

and level.

Now, with 5 years of experience, national and international clients and more 

than 3 million EUR raised, the future could not seem brighter, since on the 

27th of June of 2019, the European Commission announced they were 

supporting the portuguese company with 1.59 million EUR, under the pilot-

project Accelerator of the European Innovation Council (EIC), formerly known 

as SME Instrument Phase 2. In addition to fi nancial support, the organization 

will benefi t from business coaching and free business acceleration services.

“2016 – Stage 2, 1st Ed. of EIT Climate-KIC Accelerator in Portugal: bootcamp with 

relevant stakeholders and private mentoring programme. The company built up 

their market plan and strategy. 2018-Stage 3, EIT Climate-KIC Accelerator: 3 boot -

camps and private mentoring. The company built up their investment strategy.”
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Portugal

WINEGRID® wants to continue on the forefront of precision oenology, 

they will be developing best management solutions for the winemakers, 

they will enable high productivity, less waste, less human errors and 

improve brand reputation.

WINEGRID® uses artifi cial intelligence in a fi ber optic sensor system 

for real-time monitoring of wine properties during winemaking.

WINEGRID® is a fully integrated solution for smart monitoring of the 

winemaking process in real time.

This solution has sensors for all types of containers and measures the most 

critical parameters in different stages of wine production. All the data is 

avail able in the WINEGRID® platform that is accessible online through any 

device.

https://watgrid.com/winegrid/

FACTS & FIGURES START-UP:

Founders: Rogério Nogueira, 

Lúcia Bilro

Founded in: 2014

Employees: 10

Important customers: 

Esporão, Sogrape, Aveleda, 

Krug, Bucher vaslin

EIT CLIMATE-KIC

PARTNER:

Building Global 

Innovators

Country: Portugal



68

Reactive Boards – Prototypes 
close to production

“In 2018 the Climate Launchpad helped us with refining our business model and 

visibility of our start-up. In 2019 the EIT Climate-KIC Accelerator helped us "acceler-

ate" the development of our product and we got a lot closer to a production ready 

prototype of our boards.”

First a little history

Our story begins in 2015, when my co-founder's bike was stolen. 

Shortly after, we found instructions for a low-budget electric long-

board online. Needless to say we built it and rode it trough the city. 

People always stopped us to ask where we got it and how they can get 

one themselves. So we thought this would be a nice business to start. 

And in 2016 we founded the company. Ever since we've dedicated 

most of our weekend and afternoons to building electric longboards. 

The fi rst longboard that we built, the low budget version, ended up 

being very expensive, and that is why we tried to develop and build 

as many of the components as we could in-house, to keep the price 

down. Over the next 2 years we improved the initial prototype, we par-

ticipated in some start-up competitions and we tried to make oursel-

ves known. We've also come up with a more intuitive and safer way of 

controlling the board, for which we have a patent pending.

In 2018 we entered the Climate LaunchPad competition where we won 

the 2nd price in the national fi nals and went to the global fi nals in Edinburgh. 

We had a blast there.

In 2019 we applied for the Accelerator programme and we were accepted 

in Stage 1. With the funding received from the EIT Climate-KIC Accelerator, 

we managed to fi nd manufacturers for most of the parts in the longboard 

and develop further prototypes. We're now really close to the production 

version. We didn't yet sell any of our boards but we're working on our online 

presence and marketing to be prepared for a croudfunding launch sometime 

next year. To keep up with our progress just follow us on Twitter, Facebook, 

Instagram or drop your mail on our website. And don't forget to "Enjoy the 

ride!". 

 

Why sit in traffi c when 

you can begin your day 

with a fun, relaxing, 

electric ride to work. 

You arrive refreshed 

and energized. You've 

got your daily dose of 

exercise and now you 

can start your day!
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Romania

We are a relatively small team, 5 members, out of which 3 work 

on product development and 2 on marketing. The company was 

founded in 2016 by Sorin Dabiste and Andrei Bora. So far we've 

only invested ourselves in the company and we received the 

Stage 1 EIT Climate-KIC Accelerator funding of 10,000 EUR.

We want to provide city commuters with an alternative to driving. We 

plan on doing that by developing the most intuitive electric longboard on 

the market.

https://reactive-boards.com

FACTS & FIGURES START-UP:

Founders: Sorin Dabiste &

Andrei Bora

Founded in: 2016

Employees: 5

EIT CLIMATE-KIC 

PARTNER:

Timis Chamber of 

Commerce, Industry  

and Agriculture

Country: Romania
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Veltra Bikes – Bamboo 
your bicycle-life

For Veltra, 2019 was an iconic year! The EIT Climate-KIC programme 

em powered us to achieve some of our long-term goals: we patented 

the design and the trademark of our bike, refreshed our manufacturing 

and assembly process, designed 2 new models and sold our fi rst units 

to end users.

We are extremely proud to share that our products are 100 % designed, 

engineered and manufactured in Romania. Our community has grown 

signifi cantly over the past year and our success story was shared by many 

important media publications not only nationwide but also internationally. It's 

overwhelming and exciting because after all these years of failures and hard 

work, we fi nally transformed our company from an idea to a fully fl eshed 

sustainable product that will be mass-produced.

One thing is clear! Without EIT Climate-KIC, our goals and timelines to get 

to this point would have been pushed long into the future; that’s why the 

en tire team at Veltra is thankful for being given the opportunity and for 

believing in us.

“I think the most important 

impact from EIT Climate-KIC 

was not only the financial 

support, but the opportunities 

which arose along with it. We 

managed to attend interesting 

workshops in Timisoara and 

Frankfurt which gave us valu-

able insights and then feedback 

onto what and how to improve 

our bike and streamline our 

business.”



13

Romania

Veltra Bikes is the fi rst start-up in the world that manufactures lami-

nated bamboo bicycles, that are unique, lightweight and more com-

fortable than a normal bicycle. This year we made it to Stage 3 of the 

program and received 40,000 EUR to scale our business. At the mo-

ment, our team has 6 members and is constantly growing. 

So far, we managed to reduce our manufacturing process from days to 

hours and, in addition, design and build a prototype for a new electric model 

which is to be released in early 2020. So far, our bicycle integrates more 

than 50 % biomaterials and we have plans to improve that in the coming 

years. Our mission is to build the most sustainable bike in the world!

https://www.veltrabikes.com/

FACTS & FIGURES START-UP:

Founders: Sabin Dimian & 

Ion Morozan

Founded in: 2018

Employees: 1

Important customers: 

bike shops

EIT CLIMATE-KIC

PARTNER:

Cristina Badulescu 

& Cristina Niculescu

Country: Romania
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FreonFrog – Turn the refrig -
e ration industry upside down

Two years ago we had just an idea about what changes we wanted to 

make in the refrigeration industry. Every investor told us that we are 

not their type of start-up because we are dealing with technical and 

idustrial products that need time to accelerate. 

So we started with knowledge and will go further with the help of EIT Clima-

te-KIC. From then till now we have done projects on different continents, we 

sold our solution and installed it for customers we didn't see as customers, 

and most important, we will fi nish this year having prepared documentation 

for mass production of our product. From idea to mass production in two 

years, from 2 to 20 people working, we still believe we can change things in 

the refrigeration industry.

“The EIT Climate-KIC is the only investor we had and the biggest support we 

could get from them is not the money: it's the thinking and delivering milestones. 

To challenge ourselfs, to achieve what we set out to do, to push our limits and 

make us do more and faster than we thought we could.”
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Serbia

We are FreonFrog, we are doing reconstuction on cold storages 

that are working with HFC gases and making them reuseable with 

new F-gases regulation. We convert them form direct to indirect 

expansion and we install a FreonFrog box that controls the F-gases 

inside the box. 

We started with our idea at the Climate Launchpad 2017 as National winners 

with 2 team members, in 2018 we were in EIT Climate-KIC Accelerator 2nd 

stage where we had our fi rst customers. Now in 2019 we are at 3rd stage, 

we are preparing for mass production, we have 20 employees, 5 partners in 

the country and 10 in the EU. 

FACTS & FIGURES START-UP:

Founder: Nevena Aksic

Founded in: 2017

Employees: 20

EIT CLIMATE-KIC 

PARTNER:

Startir Centar

Country: Serbia



74

Optimus Power by SmartCat – 
From mathematical models 
to live testing

At the beginning of 2019 we had a clear vision and lots of math to sup-

port it: we were trying to reduce energy consumption in buildings by 

controlling set-point temperatures of HVAC systems and at the same 

time keeping the tenant's or employee's comfort intact. The math was 

solid and simulations worked – and worked remarkably. But, as for 

this prob lem and our solution, we are using advanced optimization 

techniques that are glorifi ed in recent scientifi c papers, but never 

battle-tested and not proven to be production-ready yet, so we were 

skeptical. Therefore, our goal for 2019 was to do a Pilot study – opti-

mize and control a real working environment.

With our partners, Virtual Power Solutions, we have chosen a bank branch in 

Coimbra willing to be our test unit. We have visited the branch and agreed 

on the conditions – their only concern was that they would freeze! And ours: 

how to measure the impact? We have set success criteria and agreed on 

method ology and are just fi nishing this exciting journey from math books 

and papers to real use-case. Stay tuned to hear about the results! 

Optimus Power is 

a software solution 

for optimal energy 

consumption control 

for HVAC appliances 

based on AI.

“Achieving main milestones from EIT Climate-KIC had great value in validating 

our business model and unique selling proposition with our potential partners and 

customers. As a result we started pilot testing in Portugal in August and have 

scheduled one more test in the Netherlands in November.”
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Serbia

Optimus Power is developed under the roof of SmartCat and soon 

will be a start-up of its own. 

So far, Optimus Power received 85,000 EUR from the EDI challenge 

(October 2018 - February 2019). After that, we applied to the fi rst stage 

at EIT Climate-KIC (April 2019 - September 2019). A signifi cant milestone 

for us was winning at PowerUp! by InnoEnergy Country Finals in Serbia 

in May 2019, which gave us the opportunity to receive fi nancing from the 

High Way Program by InnoEnergy.

https://theoptimuspower.com/

FACTS & FIGURES START-UP:

Founded in: 2015

Employees: 6

EIT CLIMATE-KIC 

PARTNER:

EIT Climate-KIC RIS

Country: Serbia
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EVEGREEN, Eva Štraser s.p. – 
In partnership with Nature2need

We will do for plastic the same as John Wesley Hyatt did a 150 years 

ago for ivory – implement new biodegradable compounds to substitute 

traditional, non-biodegradable thermoplastics at an affordable price level.

The innovative aspect of the proposed project lies in the product: Material 

formulations are customized, easy to process on standard injection moulding 

machines, 100 % biodegradable in soil, have an eco look (natural fi bers) and 

are made without any petrochemical sources. Our products – gardening 

fl ower pots – also serve as fertilizer (addition of rice husk to the formulation) 

and natural protection against garden pests (EVEGREEN eco gardening pot 

– Gold award from the Regional Chamber of Commerce for Innovation 2019, 

EVEGREEN – Semi-Finalist European SOCIAL inovation Competition 2019 

(CHALLENGING plastic waste). 

Team size (4 members – researcher, marketing, sales design)

Funding recieved: 

● P2 SPS (54,000 EUR till 2022)

● EIT Climate-KIC 2. phase (15,000 EUR in 2019) 

 

Impact: 

● Decreased amount of plastic waste. 

● Increased economic opportunities in the biodegradable materials industry.  

● Increased awareness about the use and effects of different kinds of 

 biodegradable materials.

EVEGREEN

developed a 100 % 

biodegradable, easy 

to process, low in cost 

material formulation 

based on agricultural 

waste able to substi-

tute the use of tradi-

tional plastics.

“Financial and mentoring support April 2019 - September 2019

June 2019 – media support, August 2019 – law support.”
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Slovenija

Indicators:

● Kg of granulate sold to injection molders (including for own production):

  418 kg (360 kg for agro, 58 kg other)

● No. of new biodegradable materials developed: 1 

● No. of own bioproducts sold: 4000 pcs

● Kg of agro-waste used: 144 kg

● No. of injection moulding companies switching from traditional plastic 

 to biodegradable plastic: 0 (4 in testing period)

● No. of small scale farmers as material agro waste providers: 1

● No. of development partnerships (materials, entrepreneurship 

 support community): 2

● No. of expert partners engaged: 5 

● Standard developed (plan after 2022)

 www.bioplasticpot.com

FACTS & FIGURES START-UP:

Founders: Eva Štraser, 

Domen Štraser

Founded in: 2018

Employees: 4

Important customers: 

Sveca d.o.o., Smal d.o.o., 

Plastika Skaza d.o.o., 

Gorenje d.d., Bokri d.o.o.

EIT CLIMATE-KIC 

PARTNER:

CO NOT 

Country: Slovenija
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SPARK inovacije, d.o.o. – 
Winning a public tender for 
pilot project

SPARK inovacije is a member of a consortium that has won a public 

tender for a mobility-related pilot project. The project will be done in 

Maribor, Slovenia's second largest city. The consortium includes sev-

eral of Slovenia's leading companies in the fi eld of IT and hardware for 

mobility. 

The project iPot is developing a next-generation traffi c management center. 

Our goal is to develop a traffi c simulator that will evaluate the (possible) 

traffi c fl ow, propose the most appropriate route for individual drivers, and 

modify the plan for the traffi c lights, according to the expected traffi c fl ow. 

The project lasts for 3 years and we get the subsidy for 45 % of the salaries 

for several employees.

“EIT Climate-KIC support was really 

crucial for us to keep developing our 

solution. It has helped us to develop 

more functionalities, try out new fu-

ture employees and buy some hard-

ware that we really needed.”



Slovenia

In the beginning of 2019 we had only one employee, in the end 

of 2019 we will have over 15 employees.

The project iPot is aimed at improving the traffi c fl ow in cities, therefore 

signifi cantly decreasing the amount of emissions.

FACTS & FIGURES START-UP:

Founder: Martin Pečar

Founded in: 2018

Employees: 1

EIT CLIMATE-KIC 

PARTNER:

Kemijski Inštitut

Country: Slovenia
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BioMyc – Mushrooms vs. 
Styrofoam. Start-up makes
biodegradable material to rival
(and replace) plastic foam

BioMyc, a biotech start-up, graduated from the EIT Climate-KIC Regional

Innovation Scheme Accelerator in 2017. Mentoring, support and 92,000 

EUR funding from EIT Climate-KIC and Cleantech Bulgaria (EIT Climate-

KIC’s local partner), helped the company build a strong team and start 

producing commercially astute prototypes. 

BioMyc makes a biodegradable material to rival plastic foam. One use is for 

lightweight packaging. It’s proving a serious alternative to styrofoam, the 

oil-based plastic that releases harmful hydrofl uorocarbons in production and 

never biodegrades. Now BioMyc is working on a pilot to determine the best 

way to manufacture and launch its product. It’s in close communication with 

Zagorka, part of the Heineken group, as well as one of Bulgaria’s new high-

end wine producers to create custom packaging for beverages. Prototypes 

are manufactured in the industrial facility of a Bulgarian furniture producer 

and in-lab in the University of Food and Technology in Plovdiv, Bulgaria. 

When the wine producer settles on a design for its gift boxes, the fi rst order  

of 100 units will go into production. Successful completion will result in 

more business. It’ll also help the extended team of engineers, working with 

BioMyc, create a pilot production installation to test the process. A crucial 

step that precedes the planned Seed investment round by the end of 2019.

Deyan Georgiev, managing partner, says: “We’ve had such tremendous 

progress with the lab-scale technology that we’re looking to build up to a 

small, automated manufacturing facility. The goal is to get ready for Series A 

funding and, ultimately, create a demonstrator production plant by the end 

of 2020.”

Biomyc develops 

products, inspired by 

natural processes, 

through local 

untapped resource 

utilization.

“BioMyc was acclerated by EIT Climate-KIC Accelerator Bulgaria in 2017, graduating 

second stage of the programme. Shortly after, BioMyc became an incorporated 

company. In February 2018 BioMyc starts a Pathfinder project with Cleantech 

Bulgaria and a group of professionals to continue its work.”
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Bulgaria

EIT CLIMATE-KIC 

PARTNER:

Cleantech

Country: Bulgaria

BioMyc is a starting biotech company that accelerates sustainable 

industrial processes. At its core is a process that binds agricultural 

waste (such as straw, corn husks or tobacco stems) with the root 

structure of mushrooms, mycelium, to create an eco-friendly material 

to rival plastic foam.

It can be used to develop a multitude of products from hard boards to 

construction materials and bio-leather. BioMyc is currently using it to make 

fi breboard and packaging prototypes. Though the company is still extensive-

ly developing R&D, in May 2018 the fi rst sale was closed. The company was 

selected as one of EIT Climate-KIC’s top 30 Cleantech start-ups in 2018. 

In September BioMyc works with a peer start-up, CRISTA – an introduction 

from the Accelerator programme – to create an agricultural waste map of 

Bulgaria. A month later the company started work on a commercial pilot, 

an order of protective packaging for premium wine. Please see additional 

awards and achievements in the annexes.

http://biomyc.eu

FACTS & FIGURES START-UP:

Founders: Atanas Enev 

& Deyan Georgiev

Founded in: 2018

Employees: 1

Important customers: 

Zara Wines Ltd. (disclosed)
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Aqualoop – From the garage to 
the market in under two years

This success story relates to the commercialisation of a product, a hot 

water controller, by Aqualoop. Aqualoop began its journey as a Cli-

mateLaunchpad start-up in 2016 (Team H2OT) with two co-founders, 

Andreas Ioannides and Matthew Norton. Shortly after the conclusion 

of the ClimateLaunchpad competition, the team joined the EIT Accel-

erator programme in Cyprus successfully completing Stage 2 in 2016 

and Stage 3 in 2017. 

In 2017, the team registered the company in Cyprus under the name Hot 

Water Control Ltd. In just two years the team managed to test and validate 

its business model, travelled abroad to meet potential clients and secured 

fi rst orders which very soon led to the manufacturing of the product. The 

team has already sold and installed 50 Aqualoop units in households in 

Cyprus and is currently planning its expansion to Ireland. 

Aqualoop’s success prompted Chrysalis LEAP to invite the team to present 

their rapid journey from garage to market at the ClimateLaunchpad 2018 

Demo Day in Cyprus, an event that was attended by 80+ people. Matthew 

and Andreas described the product’s functionalities and features whilst 

giving the audience a live demo with the product on site and repeatedly 

referenced the importance and invaluable support of EIT Climate-KIC as 

they presented their journey. Given the team’s success and the impact of 

their story telling, the ClimateLaunchpad Central Team invited Aqualoop to 

present their journey at the Global Grand Final of ClimateLaunchpad in 

Edinburgh Scotland.

A smart touch for 

your hot water

“The EIT Climate-KIC Accelerator programme in Cyprus helped us achieve 

the launch of our product on the market, providing us with top notch training 

and invaluable coaching as well as access to funding.”
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Cyprus

Aqualoop offers an Internet of Things ‘smart’ controller for managing 

domestic hot water. It allows users to monitor how much hot water 

is in their tank at any moment, enabling them to save energy, time 

and money by heating only the amount of water needed, when it is 

needed. The user knows how much hot water there is without running 

the tap: a win-win for the user and the environment.

Aqualoop was designed from the start to be easy to install and easy to use. 

No plumbing needed. No batteries to replace. Its sleek, pure white design 

blends naturally into any wall, lighting up only when needed. 

With Aqualoop‘s free smartphone app one can monitor the amount of hot 

water in their tank remotely and is able to switch the heater on or off from 

anywhere.

www.hotwatercontrol.com/en

FACTS & FIGURES START-UP:

Founders: Matthew Norton,

Andreas Ioannides

Founded in: 2016

Employees: 2

Important customers: 

Households in Cyprus,

next market: Ireland

EIT CLIMATE-KIC 

PARTNER:

Chrysalis LEAP

Country: Cyprus
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Laava Tech – Just do it.
Laava Tech keeps moving 
forward

2018 has been an exciting and successful year for Laava Tech. Laava 

Tech CEO Tatsiana Zaretskaya pitched our energy-saving lighting tech-

nology at the University Startup World Cup in Copenhagen, Denmark, 

on 8 - 12 October. Laava Tech was chosen as the winner of the Product 

& Design category, as well as the Overall Winner of the University 

Startup World Cup! 60+ start-ups from more than 40 countries around 

the world took part in the event, pitching their ideas to a panel of 

industry experts, so the competition was intense.

Earlier the same year Laava Tech became a winner of Polar Bear Pitching 

competition – one of the coolest (pun totally intended) pitching events in the 

world. Start-ups plunge down in the ice water and pitch to a panel of judges 

from a hole cut through the ice in the frozen Baltic Sea.

These achievements wouldn’t be possible without EIT Climate-KIC and Clean-

tech ForEst. During the 1st stage of Accelerator we have fi nalized our hard-

ware and software prototypes. Wrote a business plan that includes both sales 

and marketing strategy plans. And we have developed a very clear roadmap 

for future R&D. The most exciting part is, that we have successfully run our 

pilots and now our pilot customers are transferring into paid customers! 

More than that we have a strong pipeline of new customers for 2019.

2019 is already going well! We have been accepted to the 2nd stage of the 

EIT Climate-KIC Accelerator in Estonia. In the beginning of January Laava 

Tech has been exhibiting at The World Future Energy Summit in Abu Dhabi, 

Laava Tech develops 

artifi cial lightning 

systems to decrease 

energy consumption 

and increase yield for 

greenhouses.

“EIT Climate-KIC and Cleantech ForEST had our backs this whole time. The Acceler-

ator taught us how to develop future strategies and think bigger. We learned how 

to pre-sent our technology and we have also achieved big milestones within our 

hardware and software development. The EIT Climate-KIC Accelerator is the only EU 

acceleration programme focused on cleantech commercialisation, making it ideally 

suited for Laava Tech and our energy-saving lighting technology.” 



LAAVA
TECH

Estonia

which is the is the leading B2B sustainability event in the Middle East, and 

a part of the Abu Dhabi Sustainability Week. And we also have graduated 

from the Alchemist Accelerator on the 23rd of January – a 6 months long 

programme in the best B2B Accelerator located in the Silicon Valley, USA.

Laava Tech has developed a combination of hardware and software 

that can decrease lighting energy consumption for indoor farming 

by up to 90 % and increase yield by up to 20 %. Our target market is 

vertical farming (microgreens, hydrophonics, etc.) and we‘ve 

successfully ran pilots in these markets. 

Lighting represents one of the biggest costs for indoor farmers and the 

blanket lighting solutions that most farmers use are ineffi cient, expensive, 

and both damaging for the plants and the environment. Our solution provides 

the optimal growing conditions for each plant at each stage of growth, while 

saving energy by customizing the spectrum and intensity of light.

We‘re offering our customers a turnkey lighting solution for a monthly sub-

scription fee, giving them access to our hardware, software and database of 

the optimal growing conditions and enabling them to have practically imme-

diate ROI.

We have a team with expertise in molecular chemistry, electrical, chemical 

and software engineering, as well as marketing and sales. The process of 

plant growth is chemical reactions, so our technical founders are ideally 

suited to solving the issues in the market.

www.climateventure.com

FACTS & FIGURES START-UP:

Founders: Tatsiana Zaretskaya,

Jussi Pikkarainen, Oleg Zaretski, 

Sergei Radzionau

Founded in: 2017

Employees: 4

Important customer: 

 Urban Farms OU

EIT CLIMATE-KIC 

PARTNER:

Cleantech ForEST

Country: Estonia



Roofi t Solar Energy OÜ – 
Best looking and innovative 
2-in-1 solar roofs

We have invented an innovative 2-in-1 solution, which combines the 

traditional European roofi ng material and a photovoltaic module.

The new sustainable roof generates electricity and looks exactly like a stan d-

ard non-solar metal roof. Now people can choose sustainable solar energy 

for their household without ruining the appearance of their house. European 

cities will stay beautiful when innovative building materials for roofs and 

facades are used. Even churches and museums can generate green energy 

without compromising the architecture.

Roofi t solar makes 

photovoltaic building 

elements that allow 

real estate owners to 

produce solar electricity 

on their roofs and 

facades without 

compromising the 

aesthetics of the 

building.
“Financial support and pitching training + 

very supportive Estonian EIT Climate-KIC 

team.” 
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Estonia

The new European industries and factories producing innovative 

building-integrated photovoltaic materials (BIPV) will create new

jobs. 

The technology created by Roofi t Solar Energy can be licensed and 

therefore new investments are triggered in several regions in Europe to 

support sustainable growth. The new material that combines traditional 

roofi ng material (steel/metal) with solar cells will revolutionize the real 

estate market on a big scale and will make the European solar market 

more competitive and innovative. Tesla is still not out with its solar tiles 

solution, but the European Roofi t Solar Energy technology is market-rea-

dy and can be mass produced in 2019. Only if the market's awareness 

and demand will support it. Therefore we hope to receive the EUSEW 

Innovation Award to draw attention to existing new technologies, which 

can help contribute to EU’s target of increasing the share of renewable 

sources in energy generation in many of the EU member states.

https://roofi t.solar

FACTS & FIGURES START-UP:

Founders: Andri Jagomägi, 

Andres Anijalg, Raimond Russak, 

Kari Maripuu

Founded in: 2016

Employees: 8

Important customer: 

Private customers in Estonia 

and Sweden

EIT CLIMATE-KIC 

PARTNER:

Cleantech ForEst

Country: Estonia



90

InLable – An industry unique 
authenticity verifi cation system

InLable is the winner of the second call of “EIT Climate-KIC Accelerator 

Latvia, 2018“. During the Accelerator programme it developed a lab 

prototype of a unique authenticity verifi cation system and was able to 

secure interest from large original metal parts and materials manufac-

turers (OEMs) from Germany. At the end of the Acceleration InLable 

signed test project agreements with 2 German OEMs to start industrial 

tests as of 2019. The business idea development path was very rapid.

The market is saturated with a variety of product identifi cation solutions, but 

it turns out that there is still an acute problem, as counterfeit volumes keep 

increasing in all industries. Advanced InLable technology allows you to read 

the geometric parameters of the label at the nanometer scale. Making coun-

terfeits at such a scale has to be very diffi cult and complex, if not impos si ble. 

Each label has a random surface structure, which means that each label is 

unique like a fi ngerprint and can be applied to any hard surface. The label 

application methods can be many, from spray-on, industrial coating, to even 

laser burn within the surface. This makes this solution highly adoptable and 

cheap to integrate, as existing manufacturers' equipment could be used. 

The initial focus was on pharmaceutical, luxury goods, beverage and parts/

components industries; the latter was the quickest to respond. Counter-

feiting causes losses to business, pollutes the environment and poses 

serious risks to human health, especially counterfeit medicines or, for exam-

ple, chemical products. Counterfeits often fail to comply with set standards 

for raw materials and utilisation. InLable technology ensures control and 

transparency.

IRREPRODUCIBLE

and the most versatile 

anti-counterfeit

labeling and verifi cation

system, that limits 

the growth of product 

counterfeits and gives 

back full control over 

the property of brand 

owners and 

manufacturers.

“EIT Climate-KIC gave InLable international recognition, different skills, mentors to 

support in setting the development direction and to get to the industry faster.

Of course, money is always needed, but first and foremost – support to develop 

the idea and develop a structured roadmap.” 



Latvia

InLable TEAM includes 2 experienced venture entrepreneurs with 

passion for deep-tech start-up development and the scientist, the 

brains behind the technology. InLable is passionate and committed

to revolutionising the anti-counterfeit market. 

The company was founded in May 2018 and successfully passed the 

selection to the EIT Climate-KIC Acceleration programme 2018. May through 

December InLable acquired a total funding of 65,000 EUR from local accelera-

tors to support its development. By September the fi rst lab prototype was 

completed. During October, after its successful presentation, InLable was 

accepted into FAST-TRACK, organised by large German manufacturers, and 

by December 2 agreements were signed to perform tests of InLable techno-

logy in a indus trial environment. 

The small successes and the rapid pace InLable achieved thanks to the 

hard work, creativity and persistence of its team. What makes it great is 

the speed of making the decisions and dealing with challenges. 

www.inlable.com

FACTS & FIGURES START-UP:

Founders: Raivis Nikitins

Founded in: 2018

Employees: 2

Important customer: 

 No customers yet. We are 

on our way to perform our 

technology solution 

field tests.

EIT CLIMATE-KIC 

PARTNER:

EIT Climate-KIC Accelerator 

Latvia

Country: Latvia
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Greenroads Malta – 
Fostering a green mobility shift

We’re very happy that we were able to exceed our expectations as 

a start-up for 2018 thanks to both the EIT Climate-KIC fund and our 

willingness to take some bold steps! 

When we applied for the EIT Climate-KIC fund, we were simply a strong team 

with an idea and a basic prototype. During the 5 months of, we managed to 

develop that idea and turn it into reality. First and foremost we managed to 

create the sustainable mobility app with the name ‘breeze’. Not only did we 

develop the app thanks to the fund, but our business model also developed 

throughout those 5 months.

Thanks to the insight, we decided to jump at the opportunity of launching 

our app at the University of Malta in the new academic year. Today, the app 

breeze is being used at the university to encourage and promote carpooling 

in exchange for a free parking spot. Meanwhile we have also managed to 

get precious information through a survey and focus groups from among 

the Maltese general public. These helped us to better understand the needs 

of these people and how best to facilitate sustainable mobility in a country 

which is very car dependent. 

Get green, 

get rewarded!

“Networking with start-ups that hold core values of sustainability 

close to heart proved invaluable. Thanks to the funding & support 

from the local manager & coach, we developed our solution, exhibited 

at fairs, launched a carpooling app at the University of Malta & are in 

discussions with more potential clients.”
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Malta

Greenroads Malta is a sustainable mobility solution that aims to 

encourage and facilitate green mobility around the Maltese islands. 

We want to foster a culture that moves away from the habits of car 

dependency towards a culture that is more respectful to our environment, 

our future generations and most importantly, ourselves. We ultimately 

dream of an environmentally responsible and proactive society that can 

enjoy clean air and peaceful streets with signifi cantly less vehicles.

Through the launch of the carpooling app breeze at the university in 2018, 

we created a unique approach where users do not predetermine if they 

want to be a driver or passenger, hence allowing for users to fi nd a logical 

solution for everyone and set aside their inclination of wanting to be drivers. 

Thanks to pioneers our business model evolved to include consultancy 

on mobility behavaiour and perception. We believe we are laying the 

foundations for a gradual sustainable mobility shift that we deserve. 

www.greenroadsmalta.com

FACTS & FIGURES START-UP:

Founders: Josef Florian 

Micallef, Kristian Cardona 

& Claire Ciancio

Founded in: 2018

Employees: 3

Important customer:

Malta Students Council (KSU)

EIT CLIMATE-KIC

PARTNER:

Paragon

Country: Malta
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FuelSave – FuelSave wins 
Repsol Foundation Accelerator 
and Altice Innovaton Awards,
attracting 194,000 EUR 

The Portuguese start-up FuelSave that developed an app to retrain 

lorry drivers to save fuel was one of the 6 winners of Repsol's Accelera -

tor “Entrepreneurs fund”, by Repsol Foundation, receiving up to 

144,000 EUR in August. 

“After three years of research, we have developed a methodology that in 

just one year saved 1.2 million in fuel expenses for a single company with 

350 trucks. We are currently developing the mobile app to provide live 

training for truck drivers by using unique pairs of data, that each truck driver 

pair performs differently”, Head of Business Luís Mendes. "The acceleration

programme will give the selected entrepreneurs access to training, technical

and legal counselling, consulting and coaching by a network of over 70 experi-

enced mentors. Start-ups will also have access to potential investors and 

the possibility of testing their prototypes in industrial facilities", the company 

states.

Following this award, in October 2018, FuelSave won the Altice Innovation 

Awards winning 50,000 EUR and a pilot with the Altice Group for one year. 

After the jury fi ltered the 82 applications for the Award, FuelSave was the 

winner. António Fradique, one of the co-founders of the start-up, said that 

FuelSave differs from the competition “by the team and by the people sur-

rounding the company, such as our consultants.“ He assured that the team, 

We are developing 

the mobile app that 

performs live training 

for truck drivers, using 

unique pairs of data, 

each truck-driver pair 

performs differently. 

With our methodolo-

gy, road freight com-

panies can save up to 

20 % in fuel and gas 

emissions.

“The help that we got from EIT Climate-KIC is the network of course, a good mentor 

and also the ability of getting some funds, and the opportunity to meet some 

investors and people that are connected to this network and it’s amazing!” 

CEO, António Fradique 
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Portugal

which deals with data science in real time and that has an application 

to optimise truck driving, was able to achieve the milestones planned 

in 2018 and still get funding in a short time – since the start-up was 

founded in February 2018.

FuelSave is a real-time data science company that performs analyses 

for predictive driving optimisation.

We provide a mobile app that fi ts the truck driver's cockpit and performs 

everyday training on the job. With this technology, trucking companies can 

reduce fuel consumption and CO
2
 emissions by up to 20 %, increasing 

effi ciency and environmental social responsibility. FuelSave affects one of 

the most problematic sector in the world regarding CO
2
 emissions, fuel con-

sumption and energy effi ciency: the transport sector worldwide. FuelSave 

already analyses 20 trucks with its technology. The team has 4 team mem-

bers and in 2018 attracted 194,000 EUR of investment. 

https://fuelsave.io

FACTS & FIGURES START-UP:

Founders: António Fradique

Founded in: 2018

Employees: 4

Important customer: 

CMTIR, Luis Simões,

RNM, Transportes Nogueira,

TPCF, CT

EIT CLIMATE-KIC

PARTNER:

Building Global Innovators

Country: Portugal
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RAWCKERS – 
A business that rawcks

Behind Rawckers is a couple that decided to eat super healthy and 

realised they had very limited options in restaurants, supermarkets or 

in social occasions. 

This lack led to a lot of researching and travelling in order to fi nd better so-

lutions to a healthy diet. Soon, they started exploring dairy-free alternatives 

and after 1 year of daily testing, they had fi nally succeeded in creating a new 

product: A plant-based fermented cheese, using just 3 simple ingredients: 

cashew nuts, water, salt. 

The secret of success is the technological process. It involves fermentation, 

moulding, blending, cheese aging and it`s very hard to copy. The product 

tastes just like dairy cheese, but it's healthy and is signifi cantly reducing 

pollution. When the product was released, they sold 300 pieces in less than 

48 hours. The market embraced the idea and the business started growing 

so fast, they had to increase production constantly. Now they produce 

around 2,000 pieces a month.

They never spent a cent on creating ad, the newspapers and television just 

started talking about the healthy dairy-free product and the innovation of 

it. In November 2018, Rawckers won the EIT Food RIS Innovation Grant 

of 5,000 EUR. “Being the fi rst raw vegan cheese producer in Romania is a 

great advantage, but we also care about quality because we are our best 

customers", said one of the founders. For 2019, Rawckers plans to release 

more products, including vegan butter, Camembert, Blue Cheese, parme-

san, cheese desserts and more. Additionally countries like Austria, Germany, 

Italy, Hungary and Belgium have shown interest in importing their products. 

Traditional taste 

in a cheese made 

from nuts? YES! Just 

cashews and almonds 

in a gourmet guilt-free 

product. 

“Designing a production factory was not easy and the EIT Climate-KIC Accelerator 

helped us grow from an idea to a running business. It was a boost that gave speed 

and support. The whole networking brought a lot of new opportunities, brand 

awareness and feedback.” 
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Romania

Plant-based cheese – better in every way! The pollution that comes 

from cows in the food industry goes up to 25 %. What Rawckers is 

doing, is giving an alternative to dairy and that means less CO2

released in the air, less land used and less resources used. Combining 

just cashew nuts, water and salt to create a gourmet cheese is proof 

that less can be more. More for human health, more for the planet.

Rawckers sales show that 60 % of the are children that have lactose into-

lerance, or allergies to gluten. That means, they grow up eating plant-based 

cheese and will contribute their whole life to saving the planet. 

Another important aspect is that Rawckers also respects people by making 

sure all the ingredients come from a fair-trade source. So far, Rawckers' 

team has 4 ful-time members and 2 collaboration mode members.

www.rawckers.ro

FACTS & FIGURES START-UP:

Founders: Marisha Zaprojan

& Stefan Foldi

Founded in: 2018

Employees: 2

Important customer: 

Everyone that wants to eat

healthy is our most important

customer!

EIT CLIMATE-KIC 

PARTNER:

Commerce Chamber

Timisoara

Country: Romania
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SensiX.io – Next iteration of 
ambient devices and expanding 
our pilot projects

We managed to experiment with different wireless technologies and 

prototype three versions of our ambient and energy tracking devices.

The challenge is to reduce the cost of production for our devices. This way 

we can provide affordable subscription-based solutions for the complete 

solution.

Apart from that, we were able to launch our new website sensix.io and 

started the heavy work on the next version of the mobile app.

Indoor ambient 

monitoring and 

awareness for 

every building.

“EIT Climate-KIC programme helped us to 

focus on innovation & collaborating with a 

local prototyping company, while expanding 

our pilot projects.”
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Romania

SensiX.io provides complete monitoring solutions for small and 

medium-sized companies that own or rent a working space. This 

way admins can identify business specifi c issues and make well-

informed decisions that are measurable over time.

We are a team of 8 with mixed skills: software and hardware developers, 

graphic designers, and data scientists.

Our solution contributes to reducing the environmental footprint by sug-

gesting ways to optimize energy usage of offi ce buildings, factories, hospi-

tals, storage spaces or homes.

https://sensix.io

FACTS & FIGURES START-UP:

Founders: Lucian Corduneanu,

Ionu Movil

Founded in: 2018

Employees: 2

Important customers: 

EcoLiving, Arena Aqua Sport,

Restart Energy

EIT CLIMATE-KIC 

PARTNER:

CCIAT Timisoara

Country: Romania
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Odo Ride – Making urban 
mobility smart, green and 
sustainable

Odo Ride is the shortest vehicle in its class so it can easily maneuver 

through traffi c jams, but without compromising passenger space and 

comfort. And even though it's the shortest, it has the largest adverti-

sing surface, which is very important to our clients. This was managed 

by closing off the side facing traffi c, making it also an important safety 

feature.

Solar panels on the roof of the Odo bike will fully recharge the battery in 

around 5h. We also set up WIFI hotspots in in every bike, since this is very 

important to our customers. Statistics show that 65 % of the rickshaw rides 

in Germany are taken by tourists.

Odo Ride is the only company in the rickshaw industry to offer the service 

through an app and it allows the customer to do everything through their 

smart phone – locate the vehicle, book a ride, rate the driver, do a mobile 

payment and get the bill via email.

For B2B customers, the real game changer, business wise, custom data 

report system is provided through a web app. Data regarding number of 

rides and passengers, total and average mileage, most frequent routs and 

everything else important to the client regarding the rides, will be available 

in daily, weekly, monthly or seasonal reports, in real-time, 24/7.

For B2C customers, a contemporary, sharing economy business model will 

be presented. This model could potentially earn a customer a lot of money, 

by putting an ad on their Odo bike.

Odo Ride is a mobile 

service for passenger 

transport in a modern 

urban environment, 

where overcoming 

the space shortage, 

air and noise pollution 

and obsolete transport 

solutions pose the 

greatest challenge

“EIT's Climate-KIC helped us transform the idea into a reality, in the first place by 

funding the production of Odo bike prototypes. Secondly, its mentors and mentoring 

sessions that really helped and contributed in shaping the complete idea.”
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Serbia

Odo Ride is a mobility service for passenger transport in future 

smart cities, where overcoming space shortage, air and noise pollu -

t ion and obsolete transport solutions are the greatest challenges.

Odo bike is a light, smart, beautifully designed vehicle, and its compact 

dimensions, electric drive, solar panel and smart system make it a perfect 

means of urban transportation.

Our team is well balanced, with 4 engineers out of 8 team members. Most 

of us have known each other for more than a decade, and we have been 

working together for years in solving urban mobility problems.

www.odo.bike

FACTS & FIGURES START-UP:

Founders: Marko Scepanovic, 

Sasa Scepanovic

Founded in: 2018

Employees: 5

Important customers: 

City of Belgrade

EIT CLIMATE-KIC 

PARTNER:

Serbian Chamber 

of Commerce and 

Industry, Startit

Country: Serbia
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WooBox – Natural alternative to 
styrofoam packaging in the food 
supply industry

We know that the organic food production and small-scale independent 

farming is the future of agriculture in the modern world. Over the last 

10 years there has been a noticeable trend of young people deciding to 

commit to working the land with a desire to produce healthier food for 

themselves, their families and other people. However, this sustain able

trend in agriculture hasn’t been appropriately followed by the packaging

industry. Styrofoam, an increasing threat for our environment, is still 

one of the most widely used materials, with little or no alternatives.

As a response to this pressing environmental issue, we developed 

WooBox, the missing link in the organic food supply chain everyone has 

been waiting for!

WooBox revolutionises the way perishable products are delivered and 

presented to potential buyers. Up to now, producers have been forced to 

buy or rent generic food stands and to package their products in styrofoam 

or single use crates, which didn’t do the amount of effort and love producers 

put into growing their products. 

Finally, there is a solution to all three of these issues in a single product. 

Displaying their produce in the WooBox allows them to proudly present 

their product in its best condition and stand out at the farmer's market, 

while simultaneously raising awareness among shoppers about the 

necessity of sustainable solutions in our everyday lives.

Woobox is a natural 

alternative to styro-

foam boxes made of 

wool and wood in the 

food supply chain

“Through participation in EIT Climate-KIC Accelerator we gained necessary financial

support in stage 2 of the programme (15,000 EUR) to build and test our product and 

make a WooBox prototype in 2016. In 2018, with the help of funds from stage 3 

(35,000 EUR), we continued to implement our go-to market strategy.” 
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Serbia

WooBox is a small company with big ambitions and even bigger 

ideas. Our team of 9 aims to raise the environmental awareness of 

their fellow citizens and contribute to the battle for a more 

sustainable tomorrow.

The battle we picked – the one against styrofoam in the food delivery 

industry. So far, our efforts have been backed by various stakeholders 

and organisations. Apart from the support from EIT Climate-KIC, we were 

backed by ExpoLive 2020 through the Grant Innovation Programme and 

chosen from 1,200 applicants to compete for 100,000 $ grant in the fi nal 

round. 

In 2018, our team received the support from Innovation Fund of Serbia 

(grant of 80,000 EUR), allowing us to develop our production capacity and 

launch our product on the international market in a short term period.

Additionally, we are currently negotiating a partnership with the World 

Expo in Dubai 2020, for WooBox to be used to satisfy their food & beverage 

cooling needs during the event.

http://nomorestyrofoam.org

FACTS & FIGURES START-UP:

Founders: Nikica Marinkovic, 

Ivan Erkic

Founded in: 2017

Employees: 8

Important customer: 

Balkan wineries and 

food delivery companies

EIT CLIMATE-KIC 

PARTNER:

Chamber of commerce 

and industry 

Serbia & Start it Belgrade

Country: Serbia



104

Microbium D.O.O. – 
Fast Microbiology

Microbium D.O.O. is a Slovenian company founded in 2015 in response 

to the needs of the industry, which is challenged by microbial contam- 

i nations. Due to the growing demand for tailored solutions, Microbium 

delivers: 1. products for detection of bacteria in various industrial 

samples, 2. services to eliminate bacterial contaminations in the industry.

We developed unique methods for fast detection of bacteria in complex 

industrial samples. The method is shortening the time of detection from 

a few days to four hours. With the help of our product, the customers are 

sure about the current quality of their material. Thus, they can react and take 

measures immediately, if needed. This helps them to eliminate contaminated 

hotspots and signifi cantly reduce costs of production and CO2 footprint.

Our target groups are all industries that are using biocides to prevent bacte-

rial spoilage of raw materials or products including those using technological 

waters in production processes, especially where such water has signifi cant 

impact on the quality of the end product, energy effi ciency or presents en-

vironmental or health hazards to employees or consumers. These indus tries 

are producers of water-based paints, pigment producers and coal power 

plants.

We got our fi rst customers for these testers in 2017 (early adopters in 2016) 

and in 2018 we signed the fi rst yearly order of the testers with an international 

calcium carbonate slurry producer.

We started the year 2018 as a team of 3 employees and ended it with a 

new co-worker. We prepared our market communication strategy and moved

to new offi ces where we equipped the analytical and development laboratory. 

That means we now have resources to start serial production.

Microbium is 

developing methods 

for detection of 

bacteria in complex 

industrial liquids.

“EIT Climate-KIC Accelerator 2018 programme in Slovenia helped us to push 

our business to the next level. With the help of EIT, we achieved three main 

goals: Create adequate market communication, connect to relevant international 

customers, design a financial model.”
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Slovenia

Currently Microbium employs 4 people. In 2018, we employed 

a new co-worker from the fi eld of biotechnology and there is 

another new job position opened. We received EUR 50,000 EUR 

from the EIT Climate-KIC Accelerator.

The main objectives that we have set and achieved:

●  Helped large enterprises to evolve into eco-friendly companies through 

reduction of waste. For example, in one of the top 50 global coatings 

producers, we helped to signifi cantly reduce the amount of waste, which 

resulted from bacterial contaminations in the past, and now we are 

helping them to reduce consumption of biocides (allergenic compounds).

●  Create adequate market communication (branding & company identity 

design).

●  Connect to relevant international customers (AkzoNobel – Netherlands, 

Flugger – Denmark, Pigment – Russia).

●  Design fi nancial model (pricing, cashfl ow monitoring).

●  Serial production of testers (setting up laboratory for aseptic production).

●  Staffi ng (new team members).

www.microbium.si

FACTS & FIGURES START-UP:

Founders: Gregor Zupin

Founded in: 2015

Employees: 4

Important customers: 

Helios TBLUS d.o.o., 

Calcit d.o.o.

EIT CLIMATE-KIC 

PARTNER:

CONOT

Country: Slovenia
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MyCol D.O.O. – Preventing 
hotspots inside well-operated 
multideck chillers in cold food 
supply chains

Temperature-sensitive food is commonly exposed in shops inside 

multideck chillers having fully integrated refrigeration- and sensor 

technology. The sensor system controls the temperature and sends an 

alarm if the chillers go outside the defi ned region of temperature. The 

error must be solved in a couple of hours, otherwise the food has to be 

thrown away.

However, an uneven distribution of temperature inside chillers could be 

caused by locally improper distribution of items which cannot be detected 

by the sensor system. Our long-term measurements of the time-dependent 

“temperature map“ inside different chillers during normal operation conditi-

ons show some places with considerable overheating lasting for periods of 

several hours. Such places represent a high risk for temperature-sensitive 

food, but were not detected by the build-in sensor. We recognized those 

locations as the best locations for applying our innovation – the reversible 

temperature indicators. This visual identifi cation will show the “hotspots” 

inside chilled space, which needs an intervention. Thus, the indicators will 

strengthen the control of chilling effi ciency inside multidecks and assure 

safe, healthier and higher quality food. In addition, some food could also be 

saved from wast-age. Our analysis was presented at the annual conference 

of the Slovenian Association for Quality and Excellence (SZKO) in Portorož 

Slovenia, 8 – 9 November 2018. It was received with high interest and was 

an excellent opportunity for networking with experts working on quality 

in the food chain and represents a solid ground for the continuation of our 

work. The measurements started 1st August 2018 and are still going on to 

get all-season data.

T-labels4stores – 

provides temperature-

sensitive labels for visual 

control of thermal con-

ditions inside multideck 

chillers to assure proper 

storing conditions and to 

avoid wastage of food.

“The idea was developed for the Accelerator 2018 and was realized under the 

wide support of EIT Climate-KIC, with great help of bootcamps and other activities. 

The gained knowledge was used to clarify and strengthen our ideas, especially 

towards commercialisation of our sustainable application.”
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Slovenia

MyCol aims to become a highly competitive provider of new products 

for visual control of the current temperature and for the registration 

of past changes. This will be achieved by mass production of fl exi -

ble labels that change colour at a predefi ned temperature. Reversible 

(repeatable) and irreversible (permanent) change of colour at the 

desired temperature are possible. The target applications are control 

of temperature inside cold chain space and of indivudual packaging 

in transport. This will help to provide higher quality food and prevent 

food waste.

MyCol was founded privately in Mach 2017 by 4 researchers. It has 

1 employee. With suitable incomes, additional employements will 

be made. 

Fundings:

●  Slovenian Enterprise Fund (up to 50,000 EUR for eligible costs in 2 years)

●  Accelerator 2018

MyCol provide recyclable products suitable for circular economy with 

benefi cial environmental impact. The quality control is planned.

The company looks for suitable projects/investments.

www.mycol.si/en/frontpage-en/

FACTS & FIGURES START-UP:

Founders: Marta Klanjšek Gunde, 

Maša Žvegli, Kristina Bašnec, 

Nadja Železnik

Founded in: 2017

Employees: 1

Important customers: 

NIC, Iskra Mehanizmi, Petrol

EIT CLIMATE-KIC 

PARTNER:

CONOT

Country: Slovenia
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strong connections:
your benefit
EIT Climate-KIC is a knowledge and innovation community established and funded by 

the European Institute of Innovation and Technology (EIT) in 2010. Our purpose is to 

tackle climate change through innovation. We are Europe‘s largest public-private part-

nership with this purpose – a growing pan-European community of diverse organisa-

tions united by a commitment to direct the power of creativity and human ingenuity at 

the climate change challenge. We bring together large and small companies, scientifi c 

institutions and universities, city authorities and other public bodies, start-ups, and stu-

dents. With over 350 formal organisational partners from across 32 countries, and with 

an expanding global outreach, we work on innovation to mitigate climate change and 

to adapt to its unavoidable impacts.

The Center for Industry and Sustainability (Zentrum für Industrie und Nachhaltigkeit, or 

ZIN), located at the Industriepark Höchst and partner of EIT Climate-KIC, has made it its 

goal to lend support to sustainable innovation through funding programmes, applied 

research in sustainable business models, and through networking. Besides the success 

stories in this maga zine, read more about the start-ups on our website or get in contact 

with us. For more information: www.matchmaking-startups-cleantech.eu

Your contact partner: 

Bernd Winters, economist

Center for Industry and Sustainability 

Provadis Hochschule 

of International Management 

and Technology AG 

Industriepark Höchst, Building B852

65926 Frankfurt am Main 

Tel. +49 (0) 69 305 2269

Fax +49 (0) 69 305 982269

E-Mail: bernd.winters@provadis-hochschule.de

MS Teams: bernd.winters@provadis.de

Internet: www.provadis-hochschule.de/zin
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Get in contact: 

communitydesk@climate-kic.org

Internet: 

https://www.climate-kic.org/

programmes/entrepreneurship/

accelerator/

Athens Center for 
Entrepreneurship and 
Innovation
Greece l Athens
www.acein.aueb.gr

ZICER – Zagreb 
Innovation Centre
Croatia l Zagreb

www.zicer.hr

Startit 
Serbia I Belgrade
www.startit.rs

Vilnius Tech Park
Lithuania l Vilnius

www.vilniustechpark.com



we make 
sustainability work  
We support the industry on its path 

to sustainable development.
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